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2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

Welcoming Remarks

Won-soon PARK (Mayor, Seoul Metropolitan Government)
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A"/
Ladies and gentlemen,

| would like to welcome all of you who have participated and taken interest in the
Seoul International Forum on Peace and Fair & Sustainable Tourism 2019.

Tourism plays an important role not only in the economic and industrial aspect but
also in the domain of society and humanities. Indeed, tourism is a high
value-added industry that takes up 10% of the global GDP and creates 10% of the
jobs world-wide. Also, tourism promotes exchanges in all areas including society,
culture and economy and encourages mutual understanding through the movement
between people, regions and countries, thereby reducing conflicts and disputes.

Unfortunately, there are side effects and damage caused by tourism as well. In
fact, over-tourism, destruction of the eco-system and unfair distribution have
hindered sustainable growth. We must find a win-win solution for all stakeholders
including tourists, residents, tourism businesses, the environment and future
generations to prosper together and co-exist in harmony.

Granted, tourism has become more important across the world, and it is expected
to play more roles today.

This year’s Seoul International Forum on Peace and Fair & Sustainable Tourism will
be a place where experts from home and abroad including the UNWTO and
representatives of the industry convene and discuss ways to achieve sustainable
growth through tourism. Achieving peace through tourism and fair tourism will
ultimately result in sustainable growth.

Sustainable growth is the current generation’s hope and goal.

Against this backdrop, the Seoul Metropolitan Government is hosting this forum
under the theme of “Peace and Fair & Sustainable Tourism for achieving SDGs” in
collaboration with the UNWTO.

| would like to ask for your strong support and active participation in the Seoul
International Forum on Peace and Fair & Sustainable Tourism 2019.

Won-soon PARK, Mayor of Seoul
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2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

Overview

Title 2019 Seoul International Forum on
Peace and Fair & Sustainable Tourism

Theme Peace and Fair & Sustainable Tourism
for achieving SDGs

Date and Time 19 September, 2019, 10:00 ~ 18:00

Venue Millennium Seoul Hilton Hotel LL Floor,
Grand Ballroom

Language Korean-English (Simultaneous interpretation)
Host Seoul Metropolitan Government
Organizer Seoul Metropolitan Government,

Seoul Tourism Organization

In Collaboration UNWTO,
with Jeju Special Self-Governing Province



| 2019 42 mat-33ay Iy

oz

Az [ B2 z2ay
Hapy
1000 - 1030 | PHE  ZHE mah-Zm zaoly
e =2 apc | [BEM] ZES MSSEA BHIRAY
= [BAM] OlAA MSTRAUL chEOlL

[BY=ZA  Zurab POLOLIKASHVILI UNWTO AtRE2

Ml 1 SDGs &2ig ¢lst "Wat-sdad
[z dZH dsfste us
[ZA] Louis D'AMORE #&S S5t IAIEaIAHLA &AL
Andy RUTHERFORD Fresh Eyes-People to People Travel CHE
[oHg]  YF4 OjoHAm|A CHE
2YE UCHStY SHIEDZHAT AY
Ricardo VALENTE Z2& 2 O|Ag] 9|2
Anita MENDIRATTA ANITA MENDIRATTA & Associates Z&At

10:30 - 12:10
J#ME =& ABC

£ B2
12:10 - 14:00 o
JME S8 =H| i
N 2-1 AZXE S5 HW3HY

Z¥] 2EY (AhHE=0to|AgRIE|IHARY F|1F
[ZAH] lon VILCU UNWTO 2tZ3|9i= 23

>

13’%05'%1%5 ’io i Harry CONNOLLY West Belfast CHE
M) AP AT2ZM DU [ DUBYS A
NIZY SEYBA FRBBEEY
202 AHhstn 24
N4 2-2 SDGs EdS ¢Ist ZAIZHE 220} B (Goal 11, 12, 162 S4o=2)
[Z&]  ShH4 ISty W4 [ MSoLUSEo|5] oy
14:00 - 15:40 [i'EWI] Ricardo VALEN'Il'_E EE2E B oM o
J3E =22 C [ma] da4y A1|§01l;‘31: _01%t' EHiigIAf
HAE NZCHStD SYRYNS 2u4
Sri MUJIYATI ViaVia Jogja QIat
52 UNWTO ORAO} EfEY 22 23
15:40 - 16:00

7o Bgo|l2

JE =5 2H|




2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml
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Program

Time / Venue

Program

10:00 - 10:30
Grand Ballroom ABC

Opening Ceremony
[Opening Remarks] Chulwon KIM Chair of the Organizing

Committee of Peace and Fair &
Sustainable Tourism

[Welcoming Remarks] Tae-Woong KANG Vice Mayor 1,

Seoul Metropolitan Government

[Congratulatory Remarks] Jaesung RHEE President & CEO, Seoul

Tourism Organization

[Congratulatory Video Zurab POLOLIKASHVILI Secretary-General,

Message] UNWTO
Session 1 Peace and Fair & Sustainable Tourism for achieving
SDGs
[Moderator] Chulwon KIM Professor, Kyung Hee University
[Speakers] Louis D'AMORE Founder and President, International
Institute for Peace through Tourism (IIPT)
Andy RUTHERFORD Director, Fresh Eyes-People to
10:30 - 12:10 People Travel
Grand Ballroom ABC | [Panels] Maria Youngsin LIM Co representative, Imagine peace
Yang Ho HONG Director, Kookmin University Future
Korea Institute
Ricardo VALENTE Chairman of the Board, Porto and
North Tourism Association
Anita MENDIRATTA Founder & President, ANITA
MENDIRATTA & Associates
12:10 - 14:00 Luncheon
Grand Ballroom Lobby
Session 2-1 Promoting peace tourism through sports
[Moderator] Hong-Seok JIN Chairman, Korea MICE Convergence
Leaders Forum
[Speakers] lon VILCU Director of Affiliate Member Department,
UNWTO
14:00 - 15:40 Harry CONNOLLY Executive Director, West Belfast
Grand Ballroom A [Panels] Hyung Woo KIM Professional Travel Editor, The

Sportschosun (Daily Newspaper) / Ph.D. Tourism
Management

Gyeongsuk MIN Executive Vice President for National
Tourism, Korea Tourism Organization

Ickkeun OH Professor, Keimyung University

10



2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

Time / Venue

Program

14:00 - 15:40
Grand Ballroom C

Session 2-2 Urban tourism strategies and options for achieving SDGs
(Goals 11, 12, and 16)

[Moderator] Beom Soo HAN Professor, Kyonggi University /
Chairman, Seoul City Tourism Industry Committee

[Speaker]  Ricardo VALENTE Chairman of the Board, Porto and
North Tourism Association

[Panels] Jung Sic KIM CEO, ONLYTOUR

Jaemun BYUN Assistant Professor, College of
Hospitality and Tourism, Sejong University

Sri MUJIYATI Director, ViaVia Jogja

Harry Hae-Guk HWANG Deputy Director of Regional
Department for Asia and the Pacific, UNWTO

15:40 - 16:00
Grand Ballroom Lobby

Coffee Break

16:00 - 17:40
Grand Ballroom A

Session 3-1 The roles and challenges of Seoul in promoting peace
tourism

[Moderator] Hyowoo NA CEO, Good Travel
[Speakers]  Anita MENDIRATTA Founder & President,

ANITA MENDIRATTA & Associates

Simon COCKERELL General Manager, Koryo Tours
[Panels] Sang Tae KIM Senior Research Fellow, Korea Culture

& Tourism Institute

Hyun-Sun PARK Professor, North Korean Studies,
Ewha Womans University

Anton SCHOLZ CEO, Korea-Consult / Freelancer
Journalist

16:00 - 17:40
Grand Ballroom C

Session 3-2 Transforming tourism for Localhood and sustainable life

[Moderator] Maria Youngsin LIM Co representative, Imagine peace
[Speakers]  Sri MUJIYATI Director, ViaVia Jogja
[Panels] Doohwan KO CEO, FAIR TRAVEL KOREA

Andy RUTHERFORD Director, Fresh Eyes-People to
People Travel

Han Ho LEE CEO, Juce Comefunny Inc.

Ransoo JEONG Adjunct Professor, Hanyang University
| Representative Consultant, Project Soo

17:40 - 18:00
Grand Ballroom A

Wrap-up Session (Peace Tourism)
[Moderator] Chulwon KIM Professor, Kyung Hee University
[Panels] Hyowoo NA CEO, Good Travel
Hong-Seok JIN Chairman, Korea MICE Convergence
Leaders Forum

17:40 - 18:00
Grand Ballroom C

Wrap-up Session (Fair & Sustainable Tourism)

[Moderator] Hoon LEE Professor, Hanyang University / Senior Vice
President, Korean Society of Tourism
[Panels] Maria Youngsin LIM Co representative, Imagine peace

Beom Soo HAN Professor, Kyonggi University /
Chairman, Seoul City Tourism Industry Committee

11
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Founder and President, International Institute for Peace through Tourism (IIPT)
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ANITA MENDIRATTA & Associates &ZAF & CHE /
Founder & President, ANITA MENDIRATTA & Associates






2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

23Y (ZalEm 24)

Chulwon KIM (Professor, Kyung Hee University)

ZEl D4t ZElsn SUBBCE DAZ TH U AUDTYYH, VSIS BY, 23BY,
A Y, MICE £0F o SRESIHYI @7 o D22 SYSD S B0l su

aj Eila}
= =21
o ohy U CfelYY, SIRTNMSE 1Y, SRAAYYSE SIS AYSHD Y 2019 A Tat

Chulwon Kim is a professor from College of Hotel & Tourism Management at Kyung
Hee University. Professor Kim is an expert on regional tourism competitiveness,
competitive edges and policies of sustainable, cultural and international tourism, MICE
sectors, and peace tourism which are the main focus of his research and activities. He
served as dean of College, president of the Knowledge Management Society of Korea
and he has now served as committee chairs of 2019 Seoul International Forum on
Peace and Fair & Sustainable Tourism.

15
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Louis D'AMORE (&2 &% =AHIHatALA A}
Louis D'Amore (Founder and President, International Institute
for Peace through Tourism (lIPT))

Louis D'Amore HIAl= 'EH2 ESF HaxT IZA|7|F(IPT) 'l MEA0AH HEAICE I+ 19864
IPTE AMZSH 0|F ANAOIM S22 ojut HUAAE '22YH st MY'czR SHSI=MH 23
ogtg sfiex QUCt 19| 'BHAS S8t Wt gl Akt E1§} S0| el, ojoff 23 19704
OS¢ MIA z|z=2 2ol Dj2lof &St X2 HAJLE 43S F Louis D'Amore HiAL= AlS| 844
ZOoZ MQl Ql= ROl JHHAIYCE T 1 & 19930 MIAl 2|29 A& 7Hs &S LSt |2
Z™nt 23S JHEsicE 2= 19880 687H301|*1 8000{HO| Z0fst ‘A A 3lof: 2A- HIE
st 'S FAUSIHN R[E7tSSH 2 JiEe| JiEnt ‘Aol Hot 52 =’y ASH MER Ij
2CIlS i1%9i MEACE O|S0| = Fatet HIt ZA LU X&7+SSH Mol 7|0f5k= 2ol A&t
s M MIA ofg] RS0 ZAH| 3|elE FAUZUCE 19928 FHLICH A= 125FHS 7| E5H=IPTY)
HLICH Mol et 39" ZRMEES S5 JHLICH Mol 35070 ARt 022 HSIE 26l S'S
Sl sligt ZRMEE= ||PT 228 TS 38 ZZAHEO| 7|27t EHCY

|:|)l

o

Dr. Louis D'Amore is Founder and President of the International Institute for Peace
through Tourism (IIPT). He has been instrumental in promoting the travel and tourism
industry as the world's first 'Global Peace Industry' since the founding of IIPT in 1986.
His concept of 'Peace through Tourism' includes peace with nature and accordingly, he
has been a pioneer in socially and environmentally responsible tourism since conducting
the world's first comprehensive study on the future of tourism in the mid-1970's and
subsequently in 1993 developing the world's first "Code of Ethics and Guidelines for
Sustainable Tourism." In 1988, he organized the First Global Conference: Tourism - A
Vital Force for Peace, bringing together 800 participants from 68 countries and
introducing for the first time the concept of Sustainable Tourism Development and a
new paradigm for a "Higher Purpose of Tourism." He has since organized international
and global conferences in regions throughout the world focusing on the role of tourism
in contributing to peace, poverty reduction and a sustainable world. The IIPT 'Peace
Parks across Canada" project commemorating Canada's 125th birthday

in 1992 resulted in 350 cities and towns across Canada dedicating a park to peace and
has been the foundation for the IIPT Global Peace Parks Project.



2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

Andy RUTHERFORD (Fresh Eyes-People to People Travel CH#)
Andy RUTHERFORD (Director, Fresh Eyes-People to People
Travel)

AndyE @30] £28 £ JHEHHERISl IYEAY(One World Action)] ) THELA Mol
Ch 3 AIH304 St OfAlol, ofmRlrt o &2 ormmwrow AuEp] SIS £ 21 o
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2HE E & O], Y=2/E(War on Want, 1985E-1990F) ! AWM (One World Action,
1990~ 2011E) 1t 84 U3MCE Andy= S = 2|20 H|FZ| 24 SIARI "MES A|ZH- At
O AtEe| Of& (Fresh Eyes - People to People Travel)'s A3 SOICt 0] SAt= A2 21 ALS
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J= 'Helshe 2 OFMICH(http://www.transforming-tourism.org/)'E HH3HH ZAIE 7H HES
39| UROICE. I= 1996 HKE] OFAO-[FHUUSEE (AEPF) IAHIR2I 3ol aidl S|YO= 2ot
I UM, 2000 M0 S A 32+ AEPFO| & FZ|AICE

Andy was the Head of International Partnerships of the UK based development and
policy agency One World Action. He has worked with community based and peoples
organisations in Asia, Africa and Central America over the last 30 years. Building on his
degree in Development Studies, his career evolved from being a member of a joint
UK-India research programme on the social and economic effects of the Green
Revolution to working with grassroots and women's organisations across Asia, Africa and
Latin America. He worked first with organisations in India and then with two UK based
organisations, War on Want (1985-1990) and One World Action (1990 to 2011).
Currently Andy is establishing what is said to be the UK's first not-for-profit tour
company, Fresh Eyes - People to People Travel.

This is encouraging thoughtful, socially responsible travel and linking solidarity and travel
together. He was part of the network of organisations that developed the Transforming
Tourism Agenda (http://www.transforming-tourism.org/). Since 1996 he has been a core
member of the International Organising Committee of the Asia Europe People's Forum
(AEPF). He was a co-organiser of AEPF3 in Seoul in 2000.
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G4 (O[o{RIT A CHE)
Maria Youngsin LIM (Co representative, Imagine peace)

19943 A[TIALSIOIA E#SS AlRSH P42 20039 Ool2t3 BHHMESIRESS Q6 Y 2A9| Hia
CtEZ mib= M 23S S5l Eate| 6dS AIRRICEL 2003 0|F AMA| =4A|F A=E =1 =3
= gde od, ZAE B UHS SR T AERINM TUCHER, OfA|, E|I0| O|27|7tA| OfAlOLL]
A R0|A FereEdt e =M ZRHES o) of JACE Eot OlS Sl MlYS HE =
UCts 3Lz 2006'A O[HZITIAS R, 7tz|t Tiete] 7|AER Mde =8 d27t= MZ2
GAAE eAleks SO =4, 20099 2|29 SYHH 7I0IE = 5= Sl M2=2 K™ ks
d= GoRACt 20158 HIEE, H|LA, HIEZHRL 5 HEROEE Y 2IMAE AIR2Z SDGs in
Tourism LIER|F0| HO{sl A&7tsth 2-32| tHets fleh it Ao e ofste UCt 2016
HEE = MEAlQL ecte METASYEE AMTA X202 A9 S3Y, AT 4= 34
of & A&7tset 2del thets et AmEAe] ity K0j|Af 2AGH 7t QUL
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Maria Youngsin Lim started her activities in civil societies in 1994. For anti-war and
peace campaigns in Irag in 2003, she kicked off her long journey of peace, leaving for
Baghdad, which was at the brink of war. Since 2003, under the theme of traveling
across borders and meeting people beyond boundaries, she has worked on peace
activities and peace library projects in every corner of the conflict regions ranging from
Palestine to Mindanao, Aceh and Tibet. Furthermore, in the hope that travel can change
the world, Maria Youngsin Lim founded Imagine Peace in 2006. Since then she has
opened the possibilities of new travel through her first fair travel guidebook published in
2009 and fair travel festivals with new travelers who are creating a map of the world
with keywords of value and alternatives. Since starting research on over-tourism sites,
including Berlin, Venice, and Barcelona in 2015, she has engaged in the network for the
sustainable development goals (SDGs) in tourism and participated in experiments and
practices for a transformation towards sustainable tourism. As a member of the
Organizing Committee for Seoul International Fair & Sustainable Tourism Forum hosted
by the Seoul Metropolitan City Government since 2016, Maria Youngsin Lim has been
looking for the alternative of sustainable tourism centered on the publicness of tourism
and the citizens' lives in the process of the public and private governance.



2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

‘

7 2YS (FOUCHS W SHED[ATR HE)
: Yang Ho HONG (Director, Kookmin University Future Korea

Institute)

r0||
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. %oalg_—,tg _1401-‘,L.r|°4 (20 6-2018)
SHA{

E0HAT Y, SELUZAL 21 ()

=z
o A3 YO AW (2015-2017)
o ohlYslts| SUELE °I%J§I A (2011)
o Olafofzifety 2w (SotelEEaty) (2011)
o NMEZHAIFAIRME (Gaeseong Industrial District Foundation) OJAtY Z JHMIZ AR 72|
¢8| (Kaesong Industrial District Management Committee) ¢2& (2011-2014)
« EUE (ministery of Unification) a2t (2008-2010)
* Visiting Fellow of Hudson Institute (2002-2003)
o CHCH CHeba AZ|e|ustat AL (Ph.D.) ; (1998)
* Univ. of Georgia dz[atat MA (MA.) &Y (1986)

* President of Kookmin University Future Korea Institute & Chairman of the Tongil
Shinmun (Present)

* Chair Researcher of Korea Institute for National Unification (KINU) (2016 -2018)

» Visiting Professor of Seoul National University, Graduate School of Public
Administration (2015-2017)

* Chairman of Special Committee on Unification of the Korean Association for Public
Administration (2011)

» Visiting Professor at Ewha Womans University (North Korean Studies Program)
(2011)

» Director of Gaeseong Industrial District Foundation & Chairman of Kaesong Industrial
District Management Committee (2011-2014)

* Vice Minister of Unification, Republic of Korea (2008-2010)

 Visiting Fellow of Hudson Institute (2002-2003)

* Graduated with Ph.D. in political science studies from Dankook University Graduate
School (1998)

* Graduated with M.A. in political science studies from University of Georgia (1986)
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Ricardo VALENTE (ZZ2E ZZH 0JAlg] o)
Ricardo VALENTE (Chairman of the Board, Porto and North Tourism)

Ricardo Valentez ZA|, 2H& L &g 28l |elg|efolct. d=
CIHAEZEE (InvestPorto, FARX|2}) U & JiLu of SHE 25t Z2E ZHMH 7
(CVB)E HHstn UCt &= ZZE H|E (Porto Vivo) - Z2E TA|ZHAMES|0| H|AQ O|AIO|7|=
SiCt.

Valente= £3t Z2EZ Z2E [f5two| A AY stHt Z2E H|XL|A AZ20| WACH Valente
=1992'35E] 2016EMA| S#AL OAZ ZH2AIAQ| Q3iata| AME FOoj|lM Usict 22 7|2k A}
AL E|(Z2EZO| 2 S A 2A2|SAt CEO), EAF 2 (2™ OJAhOIN 2R3, ESH EA}
AHMHERCL Valente2 ZE2EZO| 2|AZ JHERINSIWOIM MHFS MAF 59| 2 2T AFSHAL
(MBA) StRIE IS31, ZE2E WiStWOA ZASt StAL SIS FS3UCE Valente2 9 2t2|et 2t
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Ricardo Valente is City Councilor for Economy, Tourism and Commerce and City
Councilor for European Funds. He is in charge of InvestPorto (Investment Attraction
Division) and Porto Convention & Visitors Bureau (for tourism development and external
promotion). He is also a non-executive board member of Porto Vivo - Porto Urban
Rehabilitation Society. Mr. Valente is also a professor at the School of Economics and
Management of the University of Porto and at PBS - Porto Business School. From 1992
to 2016, Mr. Valente worked in risk management consulting, capital markets (as director
and board member of brokerage firms), asset management (as CEO of one of the
largest independent asset management firms in Portugal), investment banking (as
member of the board of a bank), and was also an investment consultant. Mr. Valente
has a Master's degree in finance and a MBA in finance from the Catholic University of
Lisbon, and a degree in Economics from the University of Porto. Mr. Valente is the
author of several books on risk management.
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Anita MENDIRATTA (ANITA MENDIRATTA & Associates ZHEHA| &
CHE)

Anita MENDIRATTA (Founder & President, ANITA MENDIRATTA
& Associates)

HAMAQl =hah ol Jjgt MBI Anita Mendirattas A30l= FHAIZIAE (CACHET CONSULTING)
OF A|ZtEl OfL|EfHIC|2tEL HE O{AA|0|0|Z (ANITA MENDIRATTA & Associates)Q| Ztizt0|At
CHECH ORL|EfRHIC|ZIEL QHE OJAA[0[O|2= HEHO| ZALE & A HAYYYAICL d= MA 2+ 7|+
(UNWTO) AFRZ2M EE 2L 43510 QCL Anitas 24, 82 L i 220 ZA X8, A
A Y A7 AZASD 2IESHAH EHShE M2 ARZH0|AF o4 A St HARA M MAIZQI
QIYE wtn QICL Anitas €& 7|Q)0IM ZRSIHA HEAQI ZA=Z 47| ARSICHL B2 Zx
(Fortune) 500 CH 7|at F= HHO| (x|t S22 0|C|0] HFLIAIOME AMH|A 7|40 WPPe| =
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A committed Tourism & Development practitioner, Anita Mendiratta is the Founder and
President of ANITA MENDIRATTA & Associates (first launched as CACHET CONSULTING),
a London-based international consulting firm. She is also honoured to serve as Special
Advisor to the Secretary General of the United Nations World Tourism Organisation
(UNWTO). Working closely with leaders in governments, businesses, and international
organisations across the Tourism, Aviation and Development sectors, Anita is globally
respected as a strategic advisor and six-time published author. Anita began her
professional career along a blue chip corporate path, working in leadership positions in a
number of Fortune 500 companies and within one of WPP's global consulting firms.
Today, with over two decades of global professional working and living experience,
Anita's hands-on, cross-cultural, cross-industry experience in both public and private
sectors has created an innate ability to feel the 'heartbeat’ of societies - the economic,
social, political, cultural and environmental dynamics impacting and inspiring nations
facing change, including confronting challenge. Importantly, with proven agility and
acumen in mobilising impact across diplomatic, governmental and business spheres, Anita
is highly sought after as both a strategist & advisor in the areas of national growth,
development, and often, recovery. Anita is increasingly called upon to be the bridge
between government and business, assisting leaders to address conflict and find common
ground to enable advancement of common agendas, breaking through areas of
challenges to realise shared aspirations. Anita's international reputation as a confidante
at the highest levels, has become a sought after speaker, moderator, facilitator, Board

member and coach for leaders and nations across the globe.
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Seoul International Peace and
Sustainable Tourism Forum

Peace through Tourism
Culture and Sport

Louis D’Amore
IPT Founder and President
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HANDinHAND

GIORGIO MORODER

polyaor

“Ping Pong” Diplomacy

On the advice of advisor,
Henry Kissinger, Nixon begins
to work towards improving
relations with Communist
China, and getting out of SE
Asia via “Vietnamization.”

Using the US national table
tennis team as a diplomatic
toolin 1971, the gesture

Pres. Richard Nixon & Chairman Mao results in US recognition of the
Communist gov’t in China as
the legitimate gov't.
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Kim Dae-jung and Kim Jong-il raise their hands on June 14, 2000, ahead of their formal

signing of an inter-Korean summit accord at the Bachwawon (One hundred flower garden)
State Guest House in Pyongyang.

Nobel Committee chairman Gunner
Berge delivers the Nobel Peace Prize
medal and certificate to Kim Dae-jung on
Dec.1Q, 2002
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Examples from other Countries

» Leadership commitment at all levels
» Key role of religious leaders

» Key role of teachers “movement for peace
education”

» Key role by artists and cultural actors

» “One Million Women for Peace - Peace
impossible Without Us".

» Celebrate Peace and Cultural heritage with
Festivals

» Peace Prize Award

)7 PeaceTrees.
. 2~ VietNam
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World Military Budget

2018 US$ 1.7 trillion

More than the GNP of any country in the world except 10
$ 220 for every man woman and child in the world
When
1 of every 6 survives on $1.65 a day or less
1 of every 2 on $2.50 a day or less
1 of every 9 go to bed hungry
1 of every 4 never get a clean glass of water to drink
1 of every 3 lack proper sanitation

29,000 children die each day from preventable causes

July 2019 L-OTI(*C) Anomaly vs 1951-1980
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Sep 1984 Sep 2016
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“Saving our planet, lifting people out of
poverty, advancing economic growth...
these are one and the same fight. We
must connect the dots between climate
change, water scarcity, energy
shortages, global health, food security
and women's empowerment. Solutions
to one problem must be solutions for all.”

Ban Ki-moon

8th Secretary-General
of the United Nations

¢» TE-FOOD

“Travel & Tourism today is a powerful economic
sector affecting and changing the lives of billions
of people around the world,

Generating $3.4 billion of global spending every
DAY

Creating 1 in 10 jobs all over the world, and

Representing 10.4 % of world GDP

Dr. Talgb Rifai —_Chairmam
International Advisory Board  Eyary time we travel we become part

of a global movement that

has the power to drive positive
change for our planet and all people”
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The Exponential Growth of
Travel & Tourism

1950 25 million international tourism arrivals

2006 850 million

2012 1 billion

2018 1.4 billion

“Travel opens minds, open eyes, and open hearts making
better people when we travel

Protecting our cultural and natural heritage, empowering
local communities, breaking down stereotypes and enabling
us to experience, enjoy and celebrate the beauty of our rich

cultural diversity,

The transformative power of Travel and Tourism when well
managed and utilized, is a cornerstone in establishing world
peace and a better world, for all people and our planet,”
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¢ P ST-EP PROGRAMME
[ J Susranuns Tounam . Cowmatnu Poaars

An Inimiative of the Wortd Teurtsm Ovparsratita (L8
IB connitios with the UNWTO ST-EP Foprdaton

r'y "

ST-EP Projects Worldwide

Bhutan
Cambodia

. Lao PDR
Albania
Bosnia and Herzegovina i

Mongolia
AMERICAS (31) Timor-Leste

Bolivia Vietnam
Colombia
Costa Rica
Ecuador ; MIDDLE EAST (3)
Guatemala \
Haiti Jordan
Honduras Lebanon
Nicaragua Yemen
Peru
Central America’ AFRICA (60)

Benin, Burkina Faso, Burundi, Cameroon, Ethiopia, Gambia
Ghana, Guinea, Kenya, Lesotho, Madagascar, Mali, Mozambique
Namibia, Niger, Rwanda, Senegal, South Africa, Tanzania, Tunisia

Uganda, Zambia, Zimbabwe, and West" and Southern Africa®
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IHPT

Founded 1986

Vision

Travel and Tourism - the World's first Global Peace
Industry

Every Traveler is an Ambassador of Peace
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1988 Vancouver Conference launch
of “Peace through Tourism
Movement”

Introduced:
- Concept of Sustainable Tourism

- New Paradigm for a “Higher
Purpose of Tourism”.

Promoting a “Higher Purpose”
of Tourism

» Promoting international understanding
» Collaboration among nations

?Protecting the environment and preserving,
biodiversity

»Enhancing cultures and valuing heritage
»Sustainable development

» Poverty reduction and

»Healing wounds of conflict
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Educator Forums
Student/Youth Leadership Forums

45



| 2019 42 mat-33ay Iy

Meeting the Challenges of
Climate Change to Tourism

a_

Meeting the Challenges
of Climate Change

to Tourism Conference and
Publication

Peace Parks across Canada

Commemorating Canada’s 125th Birthday - 1992

350 Cities and Towns across Canada
dedicating a Park to Peace

October 8, 1992 as National Peace Keeping
Monument Unveiled in Ottawa

=T {ECONCILIATION ‘
RECONCILIATION

[
Each with a “Bosco Sacro’ - a Peace Grove E
of 12 trees representing Canada’s 12 8
Provinces and Territories and a symbol of
hope for the future.
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Global Peace Parks
Program

Victoria Falls
Peace Park Rededication

August 24, 2013
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SEPTEMBER 20 - 27 DECLARED KOREAN PEACE TOURISM WEEK

September 21 - UN International Day of Peace
UN General Assembly New York

September 27 - World Tourism Day
Mercosur (Argentina, Brazil, Paraguay, and Uruguay)
proposed host

September 20 - IIPT GreatFalls Peace Parks Project:
Iguasu Falls - Niagara Falls - Victoria Falls — Deitian Waterfalls

Together we can
change the world.
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Continued Sport Diplomacy
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Chefs Peace Table

|
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IIPT Course

First online course of Tourism

IIPT International Institute for Peace through Tourism
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IIPT ?/55«:2/ Feace Farks Pm‘yéct

WWI Centenary - No More War

75 th Anniversary of Hiroshima - Nagasaki

Sister Cities

Hiroshima - Nagasaki - Nanjing - Berlin - Moscow
Honolulu - Hanoi - Saigon —- Srebrenica - Kigali -

Flanders

Goal - 1,000 Peace Parks
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IIPT 35t Anniversary Global Summit |

Ideal Legacy - DMZ as
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“ONE EARTH ONE FAMILY”

IIPT Credo of the Peaceful Traveler

for the opportunity to travel an world and because peace be
th the individual, I affirm my personal responsibility and commutment to:

* Journey with an open mind and gentle heart
» Accept with grace and gratitude the diversity I encounter
*Revere and protect the natural environment which sustains all life
» Appreciate all cultures I discover
* Respect and thank my hosts for their welcome
* Offer my hand in friendship to everyone I meet
*Support travel services that share these views and act upon them and,

* By my spirit, words and actions, encourage others to travel the world in peace
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Peace and Fair and Sustainable Tourism for achieving the SDGs-
New paths and principles

Andy Rutherford, Fresh Eyes — People to People Travel cic, United Kingdom

Seoul International Forum on Peace and Fair & Sustainable Tourism 2019

Across communities, countries and our world we stand at a crossroads. Through the internationally
agreed UN Sustainable Development Goals the agreements of COP 21 in Paris, both in 2015, and the
clear statements of the United Nations Framework Convention on Climate Change (UNFCCC), we
have clear, unambiguous agreement that we must transform our sacial and economic practice and
our fundamental relationships with our environments, Our Nature, Our Commons.

Tourism is one of the most important industries of today’s world. It has to be a key part of this
transformation. Tourism must Transform and we all need to be part of this transformation.

| will outline the importance of establishing a commitment by all of us here today and everyone else
whao is part of tourism who is not here today to actively embrace Transforming Tourism and so be
part of contributing to the Just, Equal, Inclusive and Environmentally respectful social and economic
practices. This is a major and vital change.

We are travellers, hosts, guests, communities, businesses, local and urban municipalities and
governments. We are all citizens, Fair Travel Citizens.

| call on us all to be part of building Just-Green Tourism and will share some key suggestions on how
we can do this.

Why is it vitally important for us to be part of transforming tourism to enable it to both be fair and
sustainable and to be a key part of building more just, equal and environmentally respectful
economies and societies?

You all know the answer.

“The world third-largest export sector, tourism is a fast growing industry which accounts for 10.4%
of the global GDP through its direct, indirect and induced effects, and represents one in 10 jobs on
the planet.” SIFT 2018

Could Tourism be a Stepping Stone for a Peace Economy?

To do so it will need to commit to being at the heart of significantly more just, equal and inclusive
economic and social relations.

More equal and inclusive societies are more peaceful.

a
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Following are the key challenges to achieving this and some paths forward.
Our twin challenges

1. Climate and envirenmental change
Response - the vital need for Climate Justice and Just Transitions
2. Growing social and economic inequality, which is often linked to exclusion, within and
between countries
Response - the vital need for Just, equal and inclusive social and economic relations
within communities and within and between countries.
To progress towards a ‘Peace Economy’ we urgently and comprehensively need to change and
transform our social relations and economies practices’ and our respect for our environments.

Tourism could be at the heart of these changes and transformation.
However, currently tourism poses a number of fundamental challenges.
Mass and commercialised tourism is strongly linked to:-

*  growing consumption

¢ Use of fossil fuels

* Relatively poorly paid and often insecure work

* Limited full-time, part-time and seasonal workers’ rights

* Limited consultation with and governance by host communities
The Berlin Declaration on Transforming Tourism summarised the challenges.

“Currently, tourism’s negative effects are felt, directly or indirectly, by the majority of the world’s
population. This raises questions about justice. Its unchecked growth is exacerbated by widespread
poor management and inadequate regulation at international, national and local levels. This widens
existing inequalities, exploits workforces, displaces communities, commodifies cultures, depletes
natural resources and threatens future generations. The rights of women, children, minority and

i

indigenous peoples are particularly vulnerable to the current tourism dynamic.

In responding to these challenges priority must be given to poor, excluded and marginalised people.
More democratic and accountable institutions must be in place to assure that processes and
measures can lead to more just, equal, inclusive and sustainable countries and communities. These
measures need to be based on respect for gender equality and the promotion and protection of
human, economic and socio-cultural rights, environmental security and the protection of our
Commaons.
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When to start?

What does the World Meteorological Organisation say?"

4
) WMO Climate Risks, Extreme Events and Related Impacts

Hemect LR K

...
DECREASE 1N

y N
COMNTIMUES .
A

883,000 INTERNAL
PLACEMENTS

Put simply and straightforwardly that time for meaningful change to begin is ..now
The respected environmentalist Vandana Shiva has recently summarised the urgency”
“To make peace among people we need to make peace with the Earth.”
“To defend the human rights of people we need to recognize the rights of Mother Earth”

“The signs are loud and clear. From the Earth. From science. From women. From children.
From indigenous communities. From our daily lives.”

“The life on this planet, and our own future, is under
severe threat”

“An economy that destroys our home is no longer an
economy. Itisa war against the planet, the people and
our future”

Vandana Shiva

63



| 2019 42 mat-33ay Iy

64

Subsidies on Fossil Fuels — The IMF has stated in May 2019"

Globally, subsidies remained large at $54.7 trillion (6.3 percent of global GDP) in 2015 and are
projected at $5.2 trillion (6.5 percent of GDP) in 2017.

About three quarters of global subsidies are due to domestic factors—energy pricing reform thus
remains largely in countries” own national interest—while coal and petroleum together account for
85 percent of global subsidies.

Efficient fossil fuel pricing in 2015 would have lowered global carbon emissions by 28 percent and
fossil fuel air pollution deaths by 46 percent, and increased government revenue by 3.8 percent of
GDP."

Challenge of Growing social and economic inequality and exclusion

UNCTAD confirm that “Overall, the gap between the rich and the poor is widening, and access to

resources, livelihood opportunities and essential public services remains grossly unequal. Within

countries absolute income inequality (as captured by the Absolute Gini co-efficient) has increased
dramatically since the mid-1970s.”"

The OECD reported in 2015 that income inequality is higher than it has ever been within OECD
member nations. Since 2008, the wealth of the richest 1% has been growing at an average of 6% a
year — much faster than the 3% growth in wealth of the remaining 99% of the world’s population.

“Rising inequality is a blight on our development hopes” “Inequality is deepening. Instead of
reducing, it’s getting worse. The gap between the haves and the have-nots is a now deep chasm.
Today, the world’s 26 wealthiest people own the equivalent of the 3.8 billion people who make up
the poorest half of humanity. Since the financial crisis in 2008, the number of billionaires has almost
doubled. Meanwhile almost half of humanity barely escapes extreme poverty, living on less than
$5.50 a day. The situation is untenable and is a fundamental risk to achieving the sustainable
development goals {SDGs)”

The 2018 World Ineguality report has confirmed that

“Social inequalities also remain very significant in many countries and communities. One of the
most significant is the Gender Gap. At the current rate of progress, it will take another 108 years to
reach gender parity, according to the World Economic Forum’s most recent Global Gender Gap
report. Across the 106 countries covered since the first edition of the report, the biggest gaps to
close are in the economic and political empowerment dimensions, which will take 202 and 107 years
to close, respectively.”™

There is a widespread and growing sense that the inequalities across Asia and Europe are creating,
now more than ever, insiders and outsiders from concentrations of power and wealth. Fractured
economies have consolidated divisive and polarising politics. The growth of racism and xenophobia
is toxifying social relations and contributing to already pronounced democratic deficits. In a
significant number of countries there is a perceived and dangerous shrinking of democratic and civic
spaces.
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Our foundations moving forward
* UN Sustainable Development Goals

*  United Nations Framework Convention on Climate Change (UNFCCC) agreement at the
COP21 in Paris, 2015

¢ SIFT 2016, SIFT 2017 and SIFT 2018

*  Seoul Declaration on Fair Tourism

*  Berlin Declaration on “Transforming Tourism”
All agree that “No one is left behind”

UN Sustainable Development Goals

5 S
@ Seviiomment GLIALS

ﬂ ?lfnsmu 8

@ SUSTAINABLE
DEVELOPMENT
GOALS

To achieve sustainable development, alleviating poverty is the number one goal in the 2030 Agenda.
Ensuring that “no one is left behind” has been defined as a fundamental guiding principle. To
contribute to reaching those furthest behind first, stakeholders in tourism must respond to the

dynamics of poverty, marginalization and vulnerability in their country and place-specific contexts. It
is imperative to involve the poor, the vulnerable and marginalised people in decisions on
developments that affect their lives and livelihoods.

The Paris Agreement

At COP 21 in Paris, on 12 December 2015, Parties to the UNFCCC reached a landmark agreement to
combat climate change and to accelerate and intensify the actions and investments needed for a
sustainable low carbon future. The Paris Agreement’s central aim is to strengthen the global
response to the threat of climate change by keeping a global temperature rise this century well
below 2 degrees Celsius above pre-industrial levels and to pursue efforts to limit the temperature

increase even further to 1.5 degrees Celsius.”"
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How to address the climate emergency

Greenpeace have proposed ten major initiatives™
1. End new fossil fuel extraction and phase out existing production
2. Triple renewable power from wind and solar by 2030
3. Make sure the electricity grid is equipped to cope with a high percentage of renewables
4. Deliver zero carbon emissions from road transport

5. Shift away from car based travel, through major investment in public transport, walking and
cycling

6. Ensure all buildings are zero carbon

7. Speed up decarbonisation of industry, and ensure sectors are zero carbon and circular
before 2045

8. Significantly reduce meat and dairy consumption and reform our agricultural system
9. Restore nature to boost carbon storage
10. Constrain demand for aviation and shipping and reduce their carbon footprints
How could Tourism be a key part of these changes?
The IPCC report says solutions exist.

“Among the most important solutions is halting the destruction of forest, peatlands and wetlands,
which store huge amounts of carbon and can absorb more if left undisturbed.” “Conserving what we
have got is the first thing to do. It is also a quick win that delivers across a whole range of things we
want to do to preserve a liveable planet, including halting the annihilation of wildlife, which some
Enabling the restoration of forests is also

»oa

scientists think is the start of a new mass extinction.
important, as is using farming techniques that preserve rather than erode scils. Cutting the amount
of meat and dairy products eaten in rich nations is a “major opportunity”, the IPPC report says, “due
to the heavy environmental impact of intensively reared cattle. Drastically reducing food waste — 25-
30% of all food is never eaten —is a priority as well.”

How could Tourism be a key part of these changes?
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Seoul Declaration on Fair Tourism

“All forms of tourism can be fairer, benefiting local people, their culture and environment as well as
creating meaningful and memorable experiences for our guests.”

I»xi

“Fair Tourism is inclusive tourism ensuring that tourism is accessible to al
This important declaration also highlights Power and consultation.
“Respect requires that local people have a significant say in how tourism is managed.”

“Policy makers must continue to seek and implement policies that ensure that all forms of tourism
are fair. This requires that citizens are effectively engaged in the planning, decision-making,
implementation and monitoring of tourism policy and practices in the city and in their
neighborhoods.

prXii

How could Tourism be a key part of these changes?
An end to the sense of entitlement

This requires including the role of governance for sustainable fair tourism, the rights of residents to
participate based on democratic procedures, and importantly, access to information and decision
making processes. It also requires a tourism policy based on the rights of the residents/host
communities/citizens. At the heart of these changes is an end to the sense of entitlement and
related problems of perceived power.

Berlin Declaration on “Transforming Tourism”

)
“The 2030 Agenda is more than the sum of the 17 Sustainable m“ '!l |I !

Development Goals. The reference to ‘sustainable tourism’ in BERLIN DECLARATION ON
“TRANSFORMING TOURISM”™

the Agenda is an invitation to seriously reflect on the
connections between tourism and sustainable development.
Given the importance of the tourism and travel sector, the
necessary transformation of our world is not possible without
the transformation of tourism.™"

v

Beyond Extractivism

We need to radically rethink our relationships with Nature and
with each other, From relationships that are taking without
returning - extractivism -to ones that are sustainable, based on
restoring, renewing and replenishing. For Just-Green Tourism it will be essential to transition from
what often is an extractivist approach to one based on sustainable economic and social activities.
This would mean that tourism be part of more diversified economies that create good quality
employment, that are equitable and respectful of cultures and Nature. To enable this, it is essential
to put in place new and vigorous local and national state institutions and new ways of organising
economies. These will require appropriate regulatory arrangements, laws and institutions.

How could Tourism be a key part of these changes?
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Participation of deprived and marginalized groups

The participation of local communities in planning and decision making, tourism business,
destination management and monitoring of benefits and detrimental effects of tourism is
indispensable.” Usually, the privileged sections of societies dominate in decisions and management
of tourism. The involvement of the poor remains a major challenge. It requires empowerment and
pro-active supply chain management that involves them in a targeted manner.

Our initiatives could be more based on developing community-based tourism strategies that
prioritise sustainability and community control of tourism in a proactive way, in full partnership,
cooperation and with inclusive consultation with local citizens and their communities.™

Paths Forward
Assumptions
We are all travellers, hosts, guests, workers, taxpayers (| hope).

We all breathe, wish to be healthy and enable better communities and countries for future
generations.

We all want/wish to be fair travel citizens.

We want to contribute to Peace Economies based on more just, equal and inclusive social and
economic relations.

We are all interlinked.

We should all be Active Citizens




2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

Foundations for Social and Environmental Peace...

Need to be based on Just, Equal, Inclusive and Environmentally respectful Tourism
For more Just Tourism and Travel we need to develop tourism that is:-
* Fairly Traded
* Transparently and Accountably Priced
*  Providing Decent, Fairly paid work
* Recognising and supporting workers’ rights to organise and associate
* Transparency about workers’ pay and conditions with guests and host communities
* Correct, full and timely payment of local, national and employment taxes
¢ Develop and be part of a ‘Fair Tax Mark’
*  Working with as many local suppliers as possible™"
* Using organically produced and processed food
+  Using ethical fabrics and clothing™"
*  Using environmentally friendly materials

Just Price and Fair Tax Mark — Fresh Eyes

Fresh Eyes — People to People Travel is committed to just, fair and responsible travel that is
transparent and accountable.

We believe that for travellers, tour operators, host communities and suppliers, everyone simply
knowing who pays what and who receives what, throughout the supply chain, is an essential
foundation to fairer and more sustainable travel. This directly contributes to fairer and more
sustainable host communities in Asia and Europe.

Fresh Eyes operates a Just Price policy. We work directly with local producers and suppliers to build
fair, transparent prices upwards.

A key part of this is everyone in the supply chain knowing our commitment to paying our taxes fairly
and correctly.

We are proud to be holders of the Fair Tax Mark and for this to be reaffirmed for 2019. Itis an
integral part of our commitment to a transparent, fair and accountably managed supply chain
including our clear and visible pricing policy.

This we feel is ambitious, honest, clear, creative and transformative and part of the Transforming
Tourism Agenda that we are committed to.
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For more Environmentally respectful Tourism and Travel we need to develop tourism that is:-
* Carbon Neutral
* Decreasing use of fossil fuels year on year to end by 2030
* Increasing use of Renewable energy sources
*  Commitment to ending of using ‘single-use’ plastic by 2025
* Noillegal or forced land acquisitions
»  Strengthening and contributing to Food Sovereignty in host communities™

For more Equal Tourism and Travel we need to develop tourism that contributes to SDG 8 which
commits to Promote inclusive and sustainable economic growth, employment and decent work for
all. A tourism that is:-

¢ Providing Decent, Fairly paid work™
*  Actively committing to closing and making obsolete the gender pay gap.
*  Actively committing to enabling people with disabilities to have decent and fairly paid work

* Inclusive tourism necessarily involves the improvement of the labour conditions of both
female and male workers.

*  Positive action for training programmes for women and people from marginalised and
excluded groups including people with disabilities

For more Inclusive Tourism and Travel we need to develop tourism that is:-

* Developing and enabling accommodation, transport, services and related information which
are accessible and affordable for

¢ People with disabilities

* Accessible for people of all incomes

*  People with caring responsibilities

*  People of all sexual orientations

¢ People in both urban and rural communities

“Leave no one behind”

Community Tourism

Community tourism is a management model in which the local population (especially indigenous
peoples and farming families) of a particular rural area and through their different collective
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organisational structures play a predominant role in the control of the design, implementation and
management of tourism and in the distribution of its benefits.™

One of the main benefits has been the creation of non-traditional employment in rural settings. This
has especially benefitted women and young people, enabling them to remain in their
communities ™"

Green growth in action: Korea

Korea has been at the forefront of green growth initiatives. The National Strategy for Green
Growth {2009-2050) and the Five-Year Plan (2009-2013) of Korea provide a comprehensive policy
framewark for green growth in both the short and long term.

In the long term, the National Strategy for Green Growth aims to:
— promote eco-friendly new growth engines
— enhance peoples’ quality of life and
= contribute to international efforts to fight climate change.

To facilitate its realisation, a Presidential Cammission on Green Growth was established in 2009 and
a Framework Act on Low Carbon Green Growth was enacted in 2010.

Korea was the third country to issue a report using the proposed OECD green growth indicators. ™"

a
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Core Proposal

Seoul Metropolitan Government has shown a visionary commitment in the 2016 Seoul Declaration:-

“We stand at a turning point where it is now essential to ensure the Seoul Metropolitan
Government more pro-actively manages tourism in the city.

This will require a whole of government approach including the tourism department,
planning, building control, transport, environment and waste management.

QOnly through a whole of government approach can Seoul Metropalitan Government
effectively manage tourism to benefit, rather than harm, local communities and their

XXV

environment.

st-Green Deal for Tourism

Building on the experiences of other initiatives, some of the priority initiatives that might be part of
st-Green Deal for Tourism could be:-

Developing Just-Green Tourism transition multi-year plans at community, municipal and
regional levels. Combined they can become national lust-Green Tourism plans. These
should be based on and infarmed by community/lacal/host community inclusive,
participatory cansultations and discussions.

A consolidation of initiatives that have been generated by this planning process into a range
of lust-Green activities and initiatives.

Establishment of regular municipal level Just-Green Tourism committees to take forward
and monitor progress and be accountable to local citizens.

A lust-Green jobs transition initiative to identify and implement programmes to develop and
expand effective dialogue bridging host communities, tourism providers and local
authorities;

A lust-Green approach to addressing economic inequalities and future employment and
income opportunities which provides and encourages Decent, Fairly paid and safe full-time,

part-time and seasonal paid work;

Linked programmes of training with positive access to training programmes and education
for women and people from marginalised and excluded groups including people with
disabilities;

A programme to support education and training initiatives that will facilitate the
development of the skills necessary for the creation of lust-Green jobs and to facilitate the
transition for workers and service providers who will lose their “old” jobs;™

Creating and training workers and service providers in lust-Green Tourism to be part of the
human resources for a significant environmental reconstruction programme as part of a
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wider shift to an economy that is an engine of environmental transformation. This could be a
programme of support for the creation of Just-Greaen employment in tourism linked to a
series of other priority sectors, such as renewable energy sources, energy conservation, new
low carbon technologies, carbon neutral construction, public transport and waste disposal;
(Tourism is rarely a ‘monocrop’ industry and dependence on one source of income is always
dangerous)

Contributing to and improving local and regional food sovereignty, including by working with
as many local suppliers as possible;

Using organically produced and processed food;
No illegal or forced land acquisitions;
Using ethical fabrics and clothing and using environmentally friendly materials;

st-Green tourism would have a fully integrated waste management, recycling, reusing and
use reducing system. (No more single use plastic water bottles!)

Support households and the economy to save money by insulating homes, guest houses and
hotels and bringing the latest micro-energy generation, saving and storage technologies
within everyone’s grasp;

Any new construction should be zero carbon;

Executing a bold Just-Green tourism low-carbon energy system that will include making

‘every building home/guest house/hotel a ‘power statiory’. Their energy efficiency could be

maximised, as could be the use of renewables to generate electricity and energy; the science

and technology needed to power an energy-and-transport revolution are already in place.

But at present the funds to propel the latest advances into full-scale development are not.
st-Green Tourism can be a key sector to take this forward;

Ease congestion and significantly decrease transport emissions by being part of local and
‘regional integrated public transport networks;

Transform and rebuild communities through the implementation of lust-Green Tourism at
the local authority and city region level, unlocking the potential of places that have been
branded as ‘left behind’;

A lust-Green research agenda on the consequences of different scenarios for climate change
and mitigation and adaption measures that can be integrated into community based
fourism initiatives;

Supporting finance can be predominantly through mutual, cooperative and social enterprise
mechanisms. Municipalities can be catalysts and engines for innovation and development;

Fair and transparent pricing and payment of fair taxes are at the heart of Just-Green Tourism
finance;
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22. The participation of local communities in planning and decision making, tourism businesses,
destination management and monitoring of benefits and detrimental effects of tourism is
indispensable to Just-Green Tourism ;

23. Underpinning Just-Green Tourism should be measures to strengthen the institutional
capacity of municipalities and urban authorities to deal more effectively with the
employment, income effects of sustainable development initiatives and their related
planning requirements;

24. Working with local citizens to develop Just-Green Tourism that can promote more
exchanges while respecting the lives and cultures of both the tourists and the local
residents. Measures on Just-Green tourism consumption patterns, and attitudes including
highlighting the ‘sense of entitlement’ and its effect on host/guest relations.

These recommendations build on those of the ILO™ and New Economics Foundation™"
Where does peace come from?

We all have the responsibility to future generations to embrace this opportunity.

We know we must change and with urgency.

Let us do it together, to build a more just, equal and inclusive world.

One where we respect our shared environment. Our Commons.

Thank you

fh‘ htto:/fwww.navdanya.org/site/
" https://www.imf org/en/Publications/WP/Issues/2019/05/02/Global-Fossil-Fuel-Subsidies-Remain-Larse-An-Update-

n | & i

' http://www.seoulfairtourismforum.net/down/Seaul%20Declaration FINALeng. pdf

"ii_htt o Mwwwr seoulfairtourismforum. net/down/SeoulBi20Declaration FINALeng.pdf
xj" http://www.transforming-tourism.org/towards-the-transformation-of-tourism.html

aiv

https:/ fwanw tni.org/files/download/beyonddevelopment extractivism. pdf
™ Locp Head Peninsula Community Teurism, Ireland
= Homestays with Kabani in Kerala, India
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®ii gy "
Organic rice farmer and homestay owner, Kerala, India

iz

Hand spun cotton spinning — Khadi, Madhya Pradesh, India
b Vengery Eco community and community tourism, Kerala, India

™ The four pillars of the ‘Decent Work Agenda’ of the International Labour Organization (ILO) — employment creation,
social protection, rights at work, and social dialogue — are integral elements of the 2030 Agenda for Sustainable
Development. |n quantitative terms, the positive contribution of tourism to job creation is undeniable.

= Leop Head Peninsula Community Tourism, Ireland
=l Community Homestay, Dhur, Uttarakhand, India
e https://www.oecd.org/korea/greengrowthinactionkorea.htm
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g4 ((Ahsk=oto|aget2|ciAxH 3Y)
Hong-Seok JIN (Chairman, Korea MICE Convergence Leaders
Forum)

T
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B AAMICH, St S CHYe tistof]l 224S A1, =R ALY, MSAl HELHLIY, O
AlOFAAIAHIEROlS| Y, AZMESEE +4RSY 32 g2 Ytk UMt tu7HdsS 712,
SUE0I B=2| =20 SX2H, 0| MAIE Sdli 5=etel 82 ST JA S2Y 252
2 oHitzo| S5t WatE RS |E JYCh 2002'° SMOMAAAYUM= AZZOFE HEIIZ &&
= HACt

Dr. lJin is the Chairman of Korea MICE Convergence Leaders Forum and the
Editor-in-Chief of (The BT & MICE News). He is also the Senior Vice President of
Inter-Korea Peace Tourism Association and has been in charge of Arirang TV media
business department whose main function is to oversee Integrated Marketing
Communication. Dr. Jin has lectured at numerous universities in Korea including Yonsei
and Kyunghee univ. etc, and served as a member of Policy Advisory Committee for
Ministry of Culture, Sports and Tourism, Council for Tourism Development for Seoul
Metropolitan City, a Board member of AFECA (Asian Federation of Exhibition &
Convention Associations) and the senior vice-president of Skal International Seoul Club,
etc. His career started as an exhibition organizer of “Koguryo Special Exhibition” which
was brought to the British Museum in 1997 while he was aiming a reconciliation
between South and North Korea through the common grand history. He also acted as a
sports marketing specialist for Busan Asian Games 2002.
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lon VILCU (UNWTO &23|3= =)
lon VILCU (Director of Affiliate Member Department, UNWTO)

SUMAEEY|T HZSAT BH (2018.8-3)
WA A SOR(OF S A ChAF (U AHiEE, DlEYal, SaA, Ul SA )
(2016-2018)

AHQI 22 2OHot S HA CHA / SUAABZ7IT A 200t ChE CHAF (2011-2016)
OFZFIE|LL 2 20H{0F S HA CHAF (Wrebzjo] SA| ) (2007-2011)

20L{O} HE ofHE 2B (2005-2007)

2z Z2f 20H{o} S HA THAL (2000-2005)

Director for Affiliate Members Department of United Nations World Tourism
Organization (UNWTO) (August 2018-Present)

Ambassador Extraordinary and Plenipotentiary of Romania to Mexico (2016-2018)
Ambassador Extraordinary and Plenipotentiary of Romania to Costa Rica, El Salvador,
Guatemala, Honduras and Nicaragua, concurrent from Mexico City (2016- 2018)
Ambassador Extraordinary and Plenipotentiary of Romania to Spain (2011-2016)
Permanent Representative of Romania to the U.N. World Tourism Organization
(UNWTO) (2011-2016)

Ambassador Extraordinary and Plenipotentiary of Romania to Argentina (2007-2011)
Ambassador Extraordinary and Plenipotentiary of Romania to Paraguay, concurrent
from Buenos Aires (2007-2011)

Secretary of State, Chief of Protocol of the Romanian Government (2005-2007)
Ambassador Extraordinary and Plenipotentiary of Romania to Chile (2000-2005)
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Harry Connolly (West Belfast CHi)
Harry Connolly (Executive Director, West Belfast)

Harry Connollys A|¥ 2t 742 7|01 Failte Feirste Thiare| QIZICt Failte Feirste Thiare
5 OIYUE AE HMAEO| AAS JNUSIY, A&7tsch & QotE AS ¥ #55= MUS
A Ut 22 TN SAlH| Mol s 2t HOIAE HMA0IM dAHE, AZX T G ALG| JHY
= 9l L3MC Harrye YAE HOIAE 2|7 z|QF & Z[FAKE| QHM DHEL4(DPCSP) Q| MY &3]
ZO0|Ct. DPCSP= SOIYUES| Aty &M I (0t o7t 3t nfe S35 H&te| Zutz 4
L HOAEE Y AR 08 Stz S3/217F 71221 Visit Belfast?| O|ALE] Y2 Harry=
OfUBMENA Z|cH F2Ql RHAS| 02 £ Feile an Phobail2| 9[21Z0|Ct J& HOHAES| 2|2
22 @0l Aras Ui Chonghaile?| &5 ZEAZRA 7S 0|BULN OfUME Mol I OHE 7|
2l Tourism Ireland2| O|ALE| YLRUO|CL Harry= 47|92 LS Soff AlSIeb HAel 3ME =
215131 Htet SIHE 35| @It RREAN & ARRE ZAY 7|3 HIE o 2L

ERY

Harry Connolly is the Director of Failte Feirste Thiar a local tourism development agency
tasked with the responsibility of developing West Belfast's Tourism offering and building
sustainable tourism infrastructure. Previous to working in tourism development, he
worked for a number of years in youth, sport and community development across the
greater Belfast area. Harry is the former vice chairperson of the West Belfast District
Policing & Community Safety Partnership (DPCSP) the body established as a result of
the developing political process and the critical role of policing and justice in the North
of Ireland. A board member with Visit Belfast, the public/private body tasked with
marketing Belfast as a tourism destination. He is the chairperson of Feile an Phobail,
Irelands largest community arts festival. He has led the development as the co - founder
of Aras Ui Chonghaile, Belfast's latest visitor attraction and is a board member with
Tourism lIreland, the national marketing body for the island of Ireland. Harry has taken
the opportunity arising from peace to promote social and economic regeneration via
small business development and promote tourism and sport as a model for delivering
peace and reconciliation.
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;‘\? Hyung Woo KIM (Professional Travel Editor, The Sportschosun
. (Daily Newspaper) / Ph.D. Tourism Management)

AmZZH YAAOIE 2J0|TEY / HEDR TFYY (2018-3)
Zelystn BYLhsr YA (2019~3)

stoltistn UYL AL (2017~

HolT MY Al SYAY (2017~3H)

GKLAIZIBEMEOIAL (2014~2015)

HEA| BBAE2IY YRR (2013-2015)

HOIIBY ALY (2011~2012)

SIZYSOpRY U (2010~2011)

SHZBY7|AEBISY (2008~2009)

ZMULA 7| - ABZZN UL 714 (1994~2001 / 2001~4)

Leader of the health care & life team of the Sports Chosun / Inter-korean exchange
TF team leader (2018~present)

Adjunct professor at Kyung Hee University Graduate School of Tourism
(2019~present)

Adjunct professor at Graduate School of International Tourism, Hanyang University
(2017~present)

Member of the exhibition steering committee of Cheongwadae Sarangchae
(2017~present)

Director of GKL Foundation (2014~2015)

Member of the Seoul Metropolitan Government's tourism storytelling policy advisory
committee (2013~2015)

Member of the tourism policy advisory committee to the Blue House (2011~2012)
Member of the Visit Korea Year Committee (2010~2011)

Chairman of the Korea tourism journalists association (2008~2009)

Reporter of the Chosun Ilbo - Travel reporter of the Sports Chosun (1994~2001/
2001 ~prnt)
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UEY (GH=2ESA IUHE=ERE)
Gyeongsuk MIN (Executive Vice President for National
Tourism, Korea Tourism Organization)

. SRBYTA INBTELY (HYOIAD (2017.11-3)
¢ QIHTAIZA BTBAYELL (HUOIAD (2011-2014)
H (o]

o QUHTLSA HIAG 2R (LYOIAD (2010-2011)

* (ADAGZIHESRS AFHZME! 2 (2008-2010)

- TREL(ES) R 2 EF2 A2 (2007-2008)

- SP2S 20| FTAXIZAI 2SR =283 (2006-2007)
o I3[0l £3Z Ez3 (2000-2006)

* Head of Domestic Tourism Division of Korea Tourism Organization (KTO) (executive
director) (November 2017-Present)

* Head of Tourism Division of Incheon Metropolitan City Development Corporation
(IMCD) (executive director) (2011-2014)

* Head of Tourism Division of Incheon Tourism Organization (ITO) (executive director)
(2010-2011)

» Director of Center for Regional Cooperation of Regional Tourism Network (an
incorporated association) (2008-2010)

* 1st and 2nd Secretary of Political Affairs to Prime Minster Han Duk-soo (2007-2008)

* Head of Cooperation Team 2 of the Presidential Commission on KORUS FTA
Conclusion Support (2006-2007)

* Aide to Democratic Party Rep. Song Young-gil (2000-2006)
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Dr. Ick Keun Oh is Professor of Tourism Management at Keimyung University, Daegu,
Korea. He earned a doctoral degree in Park & Recreation Resources from the Michigan
State University, USA and served as Assistant Professor at Georgia Southern University,
USA. Dr. Oh was editor-in-chief of Journal of Tourism Sciences published by the
Tourism Sciences Society of Korea (TOSOK), tourism scholars' association. He served as
President of TOSOK for two years (2011-2013). He is editorial board member of both
Information Technology & Tourism and International Tourism Review.

As tourism specialist, he has been advising to central and local governments, and
international organization such as APEC, PATA, WTO (Trade). Dr. Oh has been writing
more than 150 articles for academic journals, trade journals, and newspapers and
serving as panelist for national and local TV and radio programs more than 30 times. He
has also delivered more than 80 special lectures to public servants and organization
members. His interest areas include tourism PR, senior tourism, rural tourism, and MICE.
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™

| Affiliate Membe

@E Promoting Peace Tourism through Sports
UNY

Seoul International Forum on Peace and Fair & Sustainable Tourism
Word Taism Ogariaton (Seoul, Republic of Korea)

Tourism & Sport
= Sports Tourism is one of the fastest growing sectors in tourism

= Mega sport events (e.g. Olympics and World Cups) can be
catalystfor tourism development

Affiliate Members Department UNWTO
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UNWTO & Sports Tourism
' s B

Affiliate Members Department

What is Sports Tourism?

“All forms of active and passive involvement in
sporting activity, participated in casually or in an
organized way for non-commercial or
business/commercial reasons that necessitates travel
away from home and work locality.”

(Standeven & De Knop, 1999)

UNWTO

Affiliate Members Department
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Tourism & Sustainable Development Goals

) deveLopment O tALS

GOOD HEALTH QuALTY CENDER
AND WELL-BENG EDUCATION EQUALITY

DECENT WORK AND 1 REDUCED
ECONOMIC GROWTH INEQUALMIES

S
| L

13 oo 14 v 16 hosmow W 17 keesous
[RSTITURIONS

Affiliate Members Department UNWTO

Promoting Peace through Sports Tourism

= Sport is a universal language

= Encounters between diverse people

= Foster friendship, mutual understanding and foundation
for peaceful societies

= Relationship between locals and tourists through sports

Affiliate Members Department UNWTO
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Promoting Peace through Sports Tourism

Affiliate Members Department UNWTO

Promoting Peace through Sports Tourism

Affiliate Members Department UNWTO
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UNWTO and Peace through Sports Tourism

Private sector:
+500 Affiliate Members

UNWTO is the only United Nations Agency that includes as members
both Member States and entities from the private sector

3 UNWTOQ Enhancing Tourism Development UNWTO

Thank You!

G lon Vileu World Tourism Organization (UNWTO)
Director A Specialized Agency of the United Nations
Alflate Members Depariment C/ Poeta Joan Maragall 42, 28020 Madrid, Spain
ivil Tel: +34 91567 81 00 Fax: 91571 3733
ivilcu@unwio.org s
World Tourism Organization
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Harry CONNOLLY

West Belfast CHE

Executive Director, West Belfast
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Seoul International Peace and

J Fair & Sustainable Tourism Forum
FoliaFairate Thicr Sauth Kotea,
wan visitwestbatfast com September 2019

\ %)

HOME - Belfast FéilteFeleste Triar

Tkt WEAT HELEART TR
o A BT

The resident population of WB is 94,000
representing 27 per cent of the total
population of Belfast.

The area is bordered by the Belfast Hills to
the Morth West and the M1 motorway to the
South East and spans a total of 3,358
hectares.

People living in the area are mostly from a
cathalic, nationalist and republican
community background, representing 96
percent of the population.

The conflict had a far reaching impact on the

residents of West Belfast. Five hundred
political deaths between 1969 and 1999 were
located in the West of the city, representing
31 per cent of the total deaths across Belfast.
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LEGACY

“West Belfast is known throughout the
world as a hotbed of political invention and
a platform for social progress. The legacy of
the recent conflict is a confident community
that attracts interest from actors, writers,
politicians and an ever increasing number of
tourists from every continent.”

(www.visitwesthelfast.com)

gy

FculteFmrsl:e Thmz
RGO

“Tourism brings peace ...

Peace brings tourism’

FculteFmrsl:e Thmz

.......
i

= 1998 - Peace Arrived
* Influx of tourists

* Political and community representatives came
together

*  How do we harness this social and economic
potential?

* What began as an element of a sub group is
now a confident, award winning and vibrant
organisation working across and attempting
to marry the public, private and community
sectors.

Good Friday Agreement
April 10 1998
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S PO RT F‘gi}rt‘eFeirste T'E..i'sr

+ lreland has hosted the Giro d'italia in 2014
and recently The 148t Open Golf
Championship in July 2019

*  World Class golfers and household names

* InJune 2020 Dublin will be a host city for
Euro 2020 - UEFA Football Championship

*  This presentation focuses on two examples
of the role of sport tourism as a peace
builder as well as an economic driver.

Rio Olympics 2016 FiliaFaicsta Thine

e

I * Michael Conlan shocks the world

* 3years later...

"L
<
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August 2019: Falls Park, Belfast

(BT) sPoRT 11D LIVE
e

W_

FACTS & FIGURES

ESPN — 5 million viewers
BT SPORT — 2 million viewers

10,000 People in attendance of
which 30% where tourists

Much more significant than a
championship bout — a historic
community homecoming

To understand how and why we

must go back to 1988 ...
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WEST BELFAST: 1988

Q3

Féile An Phobail

* August 1988 Féile was born

* Every programme from then to
now - sport was central and key

* Snooker, GAA, boxing and soccer
featured and feature strongly
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te Feirste Thiar

Féile An Phobail 2019

“Feile An Phobail is at the heart of
madern Belfast, where our communities
are increasingly multi lingual and multi
cuftural. During the last 30 years Feile
has enabled our resilient and creative
spirit to flourish and unfocked new
opportunities for proud residents. it
allowed us to see what determined,
innovative, entrepreneurial people can
do when given the opportunity”

August 2019
+  Ower 300 Events across the city

*  Welcomed over 100,000 visitors to events

World class boxing event at the heart of this
YEars programme

Fr. Alec Reid Cup

te Feirste Thiar

wew
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A Festival of Hurling FéileFete Toor

e idai

January 2017 - We
welcomed All Ireland
Hurling Champions to
west Belfast to feature in a
festival of hurling in
honour of Fr Alec Reid.

Tipperary vs Antrim
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GAA

‘The Gaelic Athletic Association
(GAA) is Irelands largest sporting
orgnaisation. It is celebrated as one
of the great amateur sporting
associations in the world. It is part of
the Irish consciousness and plays an
influential role in Irish society that
extends far beyond the basic aim of
promoting Gaelic games.’

www.gaa.le

@y

Failte Feirste Thiar
FROHOTING WESTALEAST Todiirnt
o e Bt A Lo

Casement Park

‘It seems to me that the GAA played a most
significant role in the effort to keep lreland at
feast culturally whole in the aftermath of
partition ... There were off course many
practicol difficulties .. never the less funds
were found and fnvestments made - most
visibly in the form of new stadiums built ...
Ulster's largest and most significant of all was
Casement Park opened in 1953 in a tide of
emotion’

Tim Pat Coogan, The GAA and the war of
Independence

Failte Feirste Thiar
PTG WS AELTAST Todlirint
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Casement Park — Partition & Occupation (1972) Féits Feirste Thiar

v sl toen

A New Beginning Filte Ferste Thige

v sl toen

KingSpan Stadium:
Home of Ulster Rugby

*  Sport driving change in a new Belfast

* 3 new modern stadia catering for Rugby, Soccer
and GAA

* Drivinga new identity for Belfastas a ‘Sports
Tourism’ destination

*  Atrracting fans and visitors from across the world

S —— Windsor Park:

Home of NI soccer _H\\J
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Almost there...

‘GAA members, supporters as well as
people across the local community
are looking forward to an exciting
new beginning for Antrimand a
Provincial Stadium for Ulster. We
want to create a positive sporting
legacy and iconic stadium that will be
a beacon to inspire young GAA
players throughout, West Belfast,
Antrim and across Ulster.’

Michael Hasson, Ulster GAA
President

A%

Failte Feirste Thiar

PR TIHE WEST RELFASY TELS N
sl e

Failte Feirste Thiar

PR TIHE WEST RELFASY TELS N
bbbl i o
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Q3

Belfast hotel supply & demand riiareite hiar

Lol ik com

Belfast City Coundl District - Hotel Bedroom Supply & Demand

1,500,000 —

1,401,000 -

1,200,000 <

BSedroom

Supph
1,000,000 ¥

mBedrooms

Decupied
500,000 <

00,000

400,000

Q3

Belfast hotels Occ % and ARR e e

BCC District - Hotel badroom occup and avg room rates (2/4/5 star)

T0.0%

60.0%

50.0% )
_— Eecrnom
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40.0%
30. 0% s
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Room demand by user type

Belfast City Coundll District - Market composition of hotel users
PE ¥ 1 acther
— -
== = [F % TR <o 1 | WA CrEw
= ¥ > ] —
— ih.d " 1 Ny
® 7 T — 37, Ak 0 Tour/Groups
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Sport has the power to change the
world. It has the power to inspire. It has
the power to unite people in a way that

little else does. It speaks to youth in a
language they understand. Sport can
create hope where once there was only
despair.

4 of 2l A
& and tela
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‘Mol an oige tiocfaidh si — Praise the youth and \Q]\
they will prosper’ RéinerdteThice

Ancient Irish proverb
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Hyo-woo NA (CEO, Good Travel)
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Mr. Na Hyo-woo is a member of the Organizing Committee for Seoul International Fair
& Sustainable Tourism Forum hosted by the Seoul Metropolitan Government. He is also
CEO of "Good Travel', a social enterprise producing fair travel products and content. Mr.
Na has engaged in numerous activities on international development cooperation since
the early 1990s, and has been working on research and consulting over the resident-led
urban regeneration at home and abroad and the CBT(Community Based Tourism). He
now serves as Chairman of The Korea Association for Sustainable Tourism, Director of
Seoul Tourism Organization, and Vice Chair of Association for Inter-Korea Peace
Tourism. He also actively works as a travel columnist.
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Anita MENDIRATTA (ANITA MENDIRATTA & Associates &ZAF &
CHE)

Anita MENDIRATTA (Founder & President, ANITA MENDIRATTA
& Associates)
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A committed Tourism & Development practitioner, Anita Mendiratta is the Founder and
President of ANITA MENDIRATTA & Associates (first launched as CACHET CONSULTING),
a London-based international consulting firm. She is also honoured to serve as Special
Advisor to the Secretary General of the United Nations World Tourism Organisation
(UNWTO). Working closely with leaders in governments, businesses, and international
organisations across the Tourism, Aviation and Development sectors, Anita is globally
respected as a strategic advisor and six-time published author. Anita began her
professional career along a blue chip corporate path, working in leadership positions in a
number of Fortune 500 companies and within one of WPP's global consulting firms.
Today, with over two decades of global professional working and living experience,
Anita's hands-on, cross-cultural, cross-industry experience in both public and private
sectors has created an innate ability to feel the 'heartbeat’ of societies - the economic,
social, political, cultural and environmental dynamics impacting and inspiring nations
facing change, including confronting challenge. Importantly, with proven agility and
acumen in mobilising impact across diplomatic, governmental and business spheres, Anita
is highly sought after as both a strategist & advisor in the areas of national growth,
development, and often, recovery. Anita is increasingly called upon to be the bridge
between government and business, assisting leaders to address conflict and find common
ground to enable advancement of common agendas, breaking through areas of
challenges to realise shared aspirations. Anita's international reputation as a confidante
at the highest levels, has become a sought after speaker, moderator, facilitator, Board
member and coach for leaders and nations across the globe.
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Simon COCKERELL (112{E£0{ CH#)
Simon COCKERELL (General Manager, Koryo Tours)
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Simon Cockerell is the General Manager of Koryo Tours, a Beijing-based British-run
travel and cultural exchange company specialising in dealing with North Korea. Simon
has made more than 170 trips to North Korea over the last 17 years and has arranged
a wide range of tours, sports exchanges, school visits, and cultural events in the
country. As well as been involved in several films and books published about various
aspects of North Korea. Some of the recent projects Simon has arranged include the
British TV program Michael Palin in North Korea, the visit and small concert in
Pyongyang by UK singer Joss Stone, and a couple of exciting beer-related projects that
are in the works. Koryo Tours is the leading travel company engaged in taking foreign
visitors to North Korea and has been doing so since 1993 (Simon himself since 2002).
Koryo Tours operates the widest range of tours and is the only innovative force in this
field including being the exclusive partner of the Pyongyang Marathon, these days the
largest event of its kind in the DPRK.
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Sang Tae KIM (Senior Research Fellow, Korea Culture &
Tourism Institute)
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[T NUATLIY (2004~HH)
3 SIRBUTATY SEHYHATF UY (2018~34)
M FTLSVATY BYATLLY, VJYUAY, BYNHIA R&D MEZY, SURSBYHT

M SRBYATY AT (1996~2002)
M AEINLATY HAATY (1987~1996)

o 72 YR BHEAE 2R (2019~2AH)
o MSA| ek ARRE (2019~3A)

o EfAEZISAHT HILRO0IAL (2018~2HA)

o ESREIAMEIAEY ZAF (2014~3R)

St uESAEE HERR (2014~3H2H)
o St Rt EAL EEEEH ML (2005~2A)

Korea Culture & Tourism Institute, Tourism Research Planning, Senior Research
Fellow (2004~Present)

Korea Culture & Tourism Institute, the North-South Tourism Cooperation TF, Team
Leader (2018~Present)

Fmr. Korea Culture & Tourism Institute, Direct of Tourism Research Planning, Direct
of Tourism Policy Research Division, Direct of Tourism Service R&D Center, Planning
Team Leader

Fmr. Korea Culture & Tourism Institute, Research Fellow (1996~2002)

Fmr. The Korea Transport Institute, Researcher (1987~1996)

Ministry of Economy and Finance, Duty Free System, Steering Committee
(2019~Present)

Seoul Peace tourism, advisory group (2019~Present)

Taekwondo Promotion Foundation, Non-executive Director (2018~Present)

Cultural Tourism Service Forum, Auditor (2014~Present)

The Cultural Corps of Korean Buddhism, Specialist (2014~Present)

Korea Tourism Organization, member of the North-South Tourism Improvement
Committee (2005~Present)
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8Feid (O|stOqAfCHsty Sotstat w4)

Hyun-Sun PARK (Professor, North Korean Studies, Ewha
Womans University)

* Ol=tojAftletn =otefat w4 2014, 3. ~ A

o SYUE AA|EIIRIR: 2018. 6. ~ A, 2004. 3. ~ 2006. 2.

- JSYYSH tHed AEH: 2018. 3. ~ WA

o YR IEEAUMLAAS] I3 2017. 8. ~ A, 2008. 12. ~ 2010. 12.
o SOORFRURHMT (F=0HLIAHTH) AH2LIJ: 2016. 3. ~ 4.

- RIZsEAUIUTCIS SUDSUNL ¥ 2013 1. ~ A,
o T3IE OtC= O{A3| O|AE 2014. 2. ~ Y.
. SITTUBA SEBUA29US| A2UY: 2005. 1. ~ 2016. 7.

o (ADD|HMFAALR BISUMFME AL 2003. 3. ~ A
* O|=toiAfClet i Af[efat Z (At2letefAL): 1999. 8.

* Professor, Ewha Womans University: Mar. 2014. ~ present.

* Member, Self-evaluation committee, Ministry of Unification: Jun. 2018. ~ present,
Mar. 2004. ~ Feb. 2006.

» Advisor, Group for Inter-Korean summit, Presidential Office: Mar. 2018 ~ present.

* Member, Inter-Korean Relations Development Committee: Aug. 2017. ~ present, Dec.
2008. ~ Dec. 2010.

* Member, Advisor Group, North Korean Refugees Foundation: Mar. 2016. ~ present.

* President, Committee of Unification Education, Korean Council for Reconciliation and
Cooperation: Jan. 2013. ~ present.

* Board member, Women Making Peace: Feb. 2014. ~ present.

* Advisor, Committee for North Korea Tour, Korea Tourism Organization: Jan. 2005. ~
July. 2016.

* Fellow, for Unification Strategy, Korea Institute for Future Strategies: Mar. 2003. ~
present.

* Graduated from Ewha Womans University, PhD in Sociology: Aug. 1999.
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Anton SCHOLZ (ZZ|OPHHE CiE / Z2|zHAM HEZ|AE)
Anton SCHOLZ (CEO, Korea-Consult / Freelance Journalist)
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More than 22 years of Asia experience, 19 of those years in Korea.

Freelance journalist since 2001. Working for magazines all around the world and
publishing more than 100 articles.

More than 15 years of work for German TV (ARD/ZDF) and many other global media
companies during their projects in Korea. From 2002 FIFA Korea-Japan World-Cup up
to 2018 Pyeongchang Winter Olympics.

Giving lectures and work-shops about topics like ‘Intercultural Projects and work
culture’, "German Reunification” "Peace process on the Korean Peninsula® etc. for
major Korean companies like KEPCO, Hyundai E&C and many others.

Senior Project Manager for various intercultural projects with a special focus on
Korean-German ventures.

Awarded with the "Ministerial Award" by the Korean government for exceptional
support during various international projects.

Official ambassador to Korea of the Free and Hanseatic city of Hamburg in the global
"Hamburg Ambassador” program.

Regular guest and panel member in popular Korean TV talk shows as expert on
Korea and intercultural communication.
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THE ROLES AND CHALLENGES OF SEOUL IN

PROMOTING

PEACE TOURISM

SEOUL INTERNATIONAL PEACE AND 19 SEPTEINS[ 1.249
FAIR & SUSTAINABLE TOURISM FORUM \ |
2019 3

WHAT IS PEACE TOURISM?
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GLOBAL TOURISM CHALLENGES

e International tourist arrivals have increased across the world
to reach a total of 1.4 billion in 2018. (UNWTO).

e Tourism strategies have historically been focused on
gquantitative objectives.

e Many destinations facing huge increase of tourism arrivals,
with no plans or strategies in place to deal with visitors.

e A rising middle-class, more travellers, means larger impact.
e ‘Overtourism’ as a term is misleading and missing the peind
e The issue is not too many tourists - it is too little,

A !
[

management of tourism activity. 2%

ANITA MENDIRATTA
S rmmm

THE CENTRAL ISSUES
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THE CENTRAL ISSUES (CNTD)

Problems such as tourist overcrowdmg cr 9
feeling of invasionjirritationzand dlsr
Iocals

© . ANITA MENDIRATTA
R DTN

Loss of peacefulness of a p]ace locals call-home can
cause locals to find home elsewhere:
In 2018 Bukchon \nllage saw: 10,000 daily ws"‘65'9
70% foreign tourists. This contributed

decrease in residents over a five- @ (2017)

ANITA MENDIRATTA
R DTN
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THE CENTRAL ISSUES (CNTD)

visitors.

[The capital of the Netherlands -
attracting over 14'million

\visitorseach year - has v‘@
~from Destination' M3t HQ
Destlna aement

‘PEACE]/is part of the DNA of Tourism.
Locals must be invitéd and empowere:t\cf)’

embrace Tourlsm as thelr 5’p
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CASE STUDY - LONDON 2012

“The 70 000 Olympic volunteers who
have giveh their time/and energy have been
the key to Iche Ga_;__ ,I _suceess,/They are the
unsung - and unpald heroes and heromes

who will take home prlceless memories:”
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TOURISM IN NUMBERS: SEOUL

10 MILLION

NUMBER OF RESIDENTS IN SEOUL

16.9 MILLION 1255 MALILTOIN

“"Fair and sustainable tourism_is th('_ ~ne.'egspecting
residents, not just visitors, and [g~a\\er{pgmyg environment of

the tourist destinations"\WS/HUT Forum, 2018) ANITA MENDIRATTA
S oormhm

UNIQUELY SEOUL

Embracing a destination’s uniqueness - building tourism’s future
beyond the main historical / cultural attractions.

Bravely & beautifully, Seoul has achieved multi-generational and
multi-national appeal.

e Seoul is the only destination in the world where one can
authentically experience K-Pop.

® 30% of visitors visit to learn to dance, a result of the “Korean
Wave”.

e Seoul’s Urban Tourism model that promotes compassicnite
and responsible tourists. N '

e |t's all about being uniquely, proudly Sexu!

ANITA MENDIRATTA
I ¢ sdad carces §
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UNIQUELY SEOUL - CULTURAL, HISTORICAL, HOSPITABLE

s
e

1 q . L l.:‘q. F - !
Rl predicted that BTS's lﬂg.:ér economic impact

will reach ’a’! §6.2 t;EIII'“ﬁ Sibi

588 ler) 4O

1

126




2019 Seoul International Forum on Peace and Fair & Sustainable Tourisml

SO, HOW DO YOU ACHIEVE PEACE(FUL) TOURISM?

How do the SDGs achieve peaceful tourism?

e The SDGs set the framework for improving human rights,
stability, working with the community and effective
governance while reducing violence, exploitation, and crime.

e When all of these components work together, peaceful
tourism is achieved.

e Sustainable Tourism = Responsible Tourism = Peaceful
Tourism

® A clear strategy anchored in locals and communlty art '_t b
the roadmap to peaceful tourism. -

O |2
. N I-.-_'-;I-__|.'
(RN A=

ANITA MENDIRATTA
E————— ETETY

HOW DO YOU ACHIEVE PEACEFUL TOURISM?
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IT’S ALL ABOUT THE MODEL FOR PEACE(FUL) TOURISM

SUSTAINABLE RESPONSIBLE
TOURISM TOURISM

PEACEFUL
TOURISM

ANITA MENDIRATTA
e

ACHIEVING PEACE(FUL) TOURISM, PERSONALLY
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PEACE TOURISM = BEING AT PEACE WITH TOURISM

Nk L|CEH

THANK YOU

ANITA MENDIRATTA
WINWWANITAMENDIRATTA.COM - T
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The roles and challenges of Seoul in promoting peace tourism
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General Manager, Koryo Tours
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PhotoGredit: Austin Androws
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23Y (ZalEm 24)

Chulwon KIM (Professor, Kyung Hee University)
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Chulwon Kim is a professor from College of Hotel & Tourism Management at Kyung
Hee University. Professor Kim is an expert on regional tourism competitiveness,
competitive edges and policies of sustainable, cultural and international tourism, MICE
sectors, and peace tourism which are the main focus of his research and activities. He
served as dean of College, president of the Knowledge Management Society of Korea
and he has now served as committee chairs of 2019 Seoul International Forum on
Peace and Fair & Sustainable Tourism.
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Mr. Na Hyo-woo is a member of the Organizing Committee for Seoul International Fair
& Sustainable Tourism Forum hosted by the Seoul Metropolitan Government. He is also
CEO of "Good Travel’, a social enterprise producing fair travel products and content. Mr.
Na has engaged in numerous activities on international development cooperation since
the early 1990s, and has been working on research and consulting over the resident-led
urban regeneration at home and abroad and the CBT(Community Based Tourism). He
now serves as Chairman of The Korea Association for Sustainable Tourism, Director of
Seoul Tourism Organization, and Vice Chair of Association for Inter-Korea Peace
Tourism. He also actively works as a travel columnist.
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Hong-Seok JIN (Chairman, Korea MICE Convergence Leaders
Forum)
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Dr. lJin is the Chairman of Korea MICE Convergence Leaders Forum and the
Editor-in-Chief of (The BT & MICE News). He is also the Senior Vice President of
Inter-Korea Peace Tourism Association and has been in charge of Arirang TV media
business department whose main function is to oversee Integrated Marketing
Communication. Dr. Jin has lectured at numerous universities in Korea including Yonsei
and Kyunghee univ. etc, and served as a member of Policy Advisory Committee for
Ministry of Culture, Sports and Tourism, Council for Tourism Development for Seoul
Metropolitan City, a Board member of AFECA (Asian Federation of Exhibition &
Convention Associations) and the senior vice-president of Skal International Seoul Club,
etc. His career started as an exhibition organizer of “Koguryo Special Exhibition” which
was brought to the British Museum in 1997 while he was aiming a reconciliation
between South and North Korea through the common grand history. He also acted as a
sports marketing specialist for Busan Asian Games 2002.
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Urban tourism strategies and options for achieving SDGs
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Deputy Director of Regional Department for Asia and the Pacific, UNWTO
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Professor Han Beom-Soo was the chairperson of the Planning Committee of the 7th
UNWTO Global Summit on Urban Tourism. He was the dean of the College of Tourism
& Culture at Kyonggi University in South Korea. Professor Han was also the 20th
President of the Tourism Sciences Society of Korea(TOSOK). He has served as the lead
tourism policy advisor for development projects in Seoul as well as for central and local
governments. When Professor Han headlined the 2015 Declaration on Reforming Tourism
Policy, his central message - "Seoul Tourists will be happy if the citizens of Seoul are
happy" - became the leading philosophy behind Seoul's tourism policies. Professor Han
also contributed to the establishment of the Seoul Tourism Organization (STO) as
chairperson of the preparatory committee. In order to successfully combine the unique
cultural heritage of Seoul's past and the innovative modernization of Seoul's present,
Professor Han became deeply involved with sustainable tourism and urban regeneration
projects. He also currently leads as Division Chairperson of the Seoul City Sustainable
Development Committee.
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Ricardo VALENTE (Z2E& ZtZd O[ALg| 2|
Ricardo VALENTE (Chairman of the Board, Porto and North Tourism)

Ricardo Valente= 4|, & & H4¥US 2Ie A2l & |REZISS flst Alelg|el/olct =
O AEZZE (InvestPorto, EASZ|1}) L Y Jjnt Q. SHE Q5 ZE2E ZHIM H
(CVB)E HY5tn QICt 1= E2E H|E (Porto Vivo) - EZ2E EA|ZfAMES|9| H|AQ OJAO]7|=
SiCt.

Valente= St Z2EZF ZE2E [f5t10| AX| ZY 859t ZIEE H|XL|A AZ0| WAL} Valente
=1992HKE] 2016E7HA| % f OJAtZ AEAIZC| Qlaiatd| Z4E ZOMM L3UCE 22 7[2H A
A (=28l 2 =8 t 22|2|At CEO), A 2l (2™ OJANUIM T3, ESH EA}
AMLHEQIC). Valente2 Z=28Zo| 2|AE JiERIHSIUOAM 2Tt MAL ote| & AT

(MBA) SIRIE #S31, ZEE Hi WollM B StAl BRI RISIUCE Valente2 2 &Z|et
AE o2 MAe| AAICE

Ricardo Valente is City Councilor for Economy, Tourism and Commerce and City
Councilor for European Funds. He is in charge of InvestPorto (Investment Attraction
Division) and Porto Convention & Visitors Bureau (for tourism development and external
promotion). He is also a non-executive board member of Porto Vivo - Porto Urban
Rehabilitation Society. Mr. Valente is also a professor at the School of Economics and
Management of the University of Porto and at PBS - Porto Business School. From 1992
to 2016, Mr. Valente worked in risk management consulting, capital markets (as director
and board member of brokerage firms), asset management (as CEO of one of the
largest independent asset management firms in Portugal), investment banking (as
member of the board of a bank), and was also an investment consultant. Mr. Valente
has a Master's degree in finance and a MBA in finance from the Catholic University of
Lisbon, and a degree in Economics from the University of Porto. Mr. Valente is the
author of several books on risk management.
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84 (@MY 2= oAl CHEO|AR)
Jung Sic KIM (CEO, ONLYTOUR)

2003H-2014E: 7tC|DS5tn WAL CHEDAF € (20124)

20155: AR|A7| 471 SEAIY O], a5 Aty 4

20154 59 ESEAER| 2 (FHQUIAIAAL

20158 112 @AMA0SA=01Y Hol e 2, oHIAS|IA7|Y 2|

U (ADE&0F2228t0 OfAL, QIHAME H2HQY

o SO AP S EE OAL FOHLEEATH 2B, MEA50+ A HE

0

Year 2003-2014: Served as a teacher and representative tutor at Gandhi High School
(2012)

Year 2015: Completed the project course for nurturing social entrepreneurs &
received the award from the Minister of Labor, Republic of Korea

May 2015: Established Travel Story (an individual business)

November 2015: Founded Only Tour Inc. which was designates as a preliminary
social enterprise

Former: Director of Forest Village Small School (an incorporated association) & a
member of the policy committee of the Center for Military Human Rights Korea
(CMHRK)

Current: Director of Korea Travel & Transportation Tour Agency, a member of the
steering committee of Merry Year Foundation, and a mentor of Seoul50Plus
Foundation.
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- HAYE (MSthiety SREFCHsE 2w
‘ . Jaemun BYUN (Assistant Professor, College of Hospitality and

Tourism, Sejong University)
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Professional Experience

o B MSthHety SHEATist SHAZBFFotat W (2017 - )

o I NESUstn SHUCHSH Global HTM Programs Fu4 (2018 - 3iaf)
o HEBAHETL AAHTY (2016 - 2017)

* AT. Kearney ZAMHE/EIZ (2009 - 2013)

o Sk AR/CH2| (2004 - 2007)

Education

o MSthstd FFst stAl (1996 - 2004)

e X A7t chstd FFsh AAL (2007 - 2009)

e X IF Oistu aZZFFst HrAb (2013 - 2016)

02 r¥ 4>
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Professional Experience

* Assistant Professor, College of HTM, Sejong University (2017 - Present)

» Director of Global HTM Program, Sejong University (2018 - Present)

* Research Fellow, Samsung Economic Research Institute, (2016 - 2017)

* Manager, A.T. Kearney (2009 - 2013)

* Loan Officer, The Export-Import Bank of Korea (2004 - 2007)

Education

* Seoul National University, Bachelor of Business Administration (1996 - 2004)

* The University of Chicago, Master of Business Administration (2007 - 2009)

* Purdue University, Ph.D. of Hospitality and Tourism Management (2013 - 2016)
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.~ Sri MUJIYATI (ViaVia Jogja 22Iz})
| Sri MUJIYATI (Director, ViaVia Jogja)
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| Graduated from Master Program of Gajah Mada University majoring Tourism Studies. |
have worked in tourism since 2003 and now it's been 16 years of experiences in
practicing and involve some projects related to Tourism and hospitality. ViaVia Jogja is
well growing tourism business where | grow with. My main responsibilities are
developing and organizing tours and courses in the spirit of sustainable
tourism. Involve in social and cultural projects by preparing and staging the project.
Build network and relation to the local government, community and stake holders.
Organize yearly training for freelance guides on intercultural communication and guiding
skills. Coordinator for interdepartmental meeting. This last two years | broaden my
insights and expanding knowledge through become an assessors under The Indonesian
Professional Certification Authority. | am also an active committee for ASITA (Association
of The Indonesian Tours and Travel Agencies, Province of Yogyakarta.

155



25l (UNWTO OfAlof EfEY Z|H= £=2)
Harry Hae-Guk Hwang (Deputy Director of Regional Department
for Asia and the Pacificc UNWTO)
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YA 0= Sh=ZHESAIA 174 St ZESHHAM 22 Of E &£0F (2002 FIFA World
Cup, PATA Annual Conferences, UN ESCAP Seminars) {Z7t2 &U3HSLIC

His main responsibilities are providing the maximum benefits to UNWTO Member States
by maintaining close contacts with member countries for the implementation of the
UNWTO General Programme of Work in the Region through project plan, document
analysis and evaluation, market studies publication and technical assistance. He assumed
his current position on February 2008. Since he started working for UNWTO in 2005, he
has served as a liaison officer by supporting Korean government for the establishment of
UNWTO STEP Foundation which is now in full operation in Seoul. Before Harry joined
UNWTO, he worked for the Korea Tourism Organization which is Korea's National Tourist
Office. In the past 17 years at KTO, most of his work experiences were associated with
marketing and promotion by attracting mega events, international meetings and
conferences into Korea and hosted those important events: such as 2002 FIFA World
Cup, PATA Annual Conferences and UN ESCAP Seminar to name a few.
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Urban tourism strategies and options for achieving SDGs
(Goals 11, 12, and 16)

Speaker
Ricardo VALENTE
Z2E LY OlAe] o

Chairman of the Board, Porto and North Tourism Association
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Porto.

A Charming and Sustainable Destination

City tourism strategies and options for achieving SDGs

Seoul International Peace & Sustainable Fair Tourism Forum
South Kor eptember 2019
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Porto.

1. Who we are

|dentity, authenticity and innovation

| 4 2. What we do

A
E 3. How we do it

;/j Strategic and integrated management
'\L/ 4. Why we doiit

Purpose and vision - sustainable development and growth

* Proud, hardworking and hospitable people
* City with a perfect harmony between:

* identity and modernity

* authenticity and innovation

* Privileged geostrategic location between Europe, Africa

and Americas

= City recognized for its quality of life
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Porto’s key awards & distinctions

‘#’ ELRGPEAN A

i BEST
30754

* PORTD &

447 EUROPEAN '8}

¥ BEST ¥

DESTINATION
‘

\2014#‘

= TPORTQ, +

%2 EUROPEAN

BEST ¥

5’5"1‘%‘*‘

e POKTG

WORLD EXCELLENCE (('\ (( o
AWARDS 2018 (m (f[ﬁ
Y Fny {&)
&) 1) )
BEST START-UP ALFANDEGA, THE BEST UMESCO WORLD 3rd BEST CITYTO 8th MEDIUM-SIZED
FRIENDLY CITY OF COMGRESS CENTER IM HERITAGE SITE INVEST | N SOUTHERN EUROPEAN TITY IN
EUROPE EURDPE FDI STRATEGY

World Excellence fiward

EUROPE

Business Destination

Historic Centre of Porto
Since 1999

2018 Travel Awards 2017

fDi Intelligence
2014/15

s

fDi Intelligence
2018/18

What makes Porto so special?

*  Locals - Sense of hospitality people

* Natural beauty and weather conditions

*  Rising economy

*  Dwversified and embracing tourist offer

* Leisure and business friend ly

=  Cinematic, photogenicand picturesgue landscapes and buildings
= Price competitiveness

= Peculiarity of their culture

= Multiple award-winning city

161



| 2019 42 mat-33ay Iy

Safe, tolerant, open, culturally diverse, pleasant and environment friendly

Porto: 2nd in the world
in TimeQut City Life index

6

WELCOMING

Portugal: 2nd in the world

in InterNations Quality of Life
Index and Migrant Integration
Policy Index

ENERGY

AND VIBRANT EFFICIENT

EXCELLENT
CLIMATE

S

SAFE CITY

Portugal: 4th safest country
in the warld

Elected Chair of the EUROCITIES e
Environment Forum (2019-2020) t

LEADING
CITY

Target of 50% CO2 emission
reduction by 2030

SCHOOLS

Fone St {300 71 3 i Porace o {1031 Mgyt niageations iy s [T bk rebares (20004

INTERNATIONAL

Renewed bus fleet — 188 new eco-
friendly vehicles
between 2018 and 2020

Over B0% of the fleet run by
electricity or natural gas

220 sunny days a year
7.7 daily sunshine hours

CLIP - The Oporto International School
Deutsche Schule zu Porto

Lycée Francais International de Porto
Oporto British School

Highly Qualified & Multilingual

27% of the population in Porto
has a higher education degree

43% of the population in Porto
has a secondary education degree

k-l-v 175,000 students enrolled in
higher education institutions
in Porto's Macro-Region*

38,000+ graduates per year
in Porte’s Macro-Region*

23,000+ foreign students per year

in Porto’s Macro-Region®

Soarw: DEREC (018, MO @00
* Miorhern Resghon s @ part of e Coner Riaghor {compriaing Aweiss, Colmirs and Wsey dsbicts

2nd country in Europe
with the highest rate of
engineering graduates

8th country in the world
in skilled labour

5th country in the world
in language skills

72% of Portuguese
population {18-64 years
old) speak at least 1
foreign language
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Infrastructures & Connectivity

Best European Airport in

Europe (s to 10M passengers)
by Airport Coundl International {ACH]

67 km of total railroad

12 M passengers (2018)
3-hour average distance

extension

82 metro stations
81% clients global
satisfaction level

from major EU cities

+110 regular destinations

15km from the city centre

New cruise terminal and
logistics platform

Best fiber optic network
in Europe at Frrs 2011

Largest network of buses
with wi-fi in the world
4th in Europe in ultrafast

20% of Portuguese
international trade

+18 million tons of cargo
broadband coverage (mp 2017

6th in the world in

communication technology
{IMD 2018}

per year

2km from the airport
10km from the city centre

Luxury options
¥" Michelin star restaurants
¥" Pritzer awarded architecture
¥" Market for manors and old houses
¥ Aged Tawnies and Vintage Porto
¥ Private experiences
¥" Thermal SPA’s
¥" Deluxe accommodation
¥~ Craft and traditional shops
¥" Golfing courses
¥" Helicopter rides
¥ Cultural events

¥v" MICE industry
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Gastronomy & wine

Porto and Northern Portugal
offer a rich and unique
gastronomy in the world.

Porto is one of the Portuguese
destinations where tourists can
sample the best traditional
cuisine.

The city provides all traditional
flavours, aromas and the finest
and more exquisite delicacies
one can find, always paired with
Douro wines and Porto, of
course, a product that makes
the city famous worldwide.

Accommodation

Porto has excellent hotels of
different types: chain, charming,
design or trendy.

These units are complemented
by a wide range of support
services, always with the
guarantee of a proven
experience and a rigorous
professionalism.

The hotel offer makes Porto a
very appealing and competitive
destination.

Events and venues

Porto is a world class event
destination, offering a number
of exclusive venues with highly
professional teams.

The true mix between modern
and traditional is perfect for
events, meetings or congresses.

The city gathers impeccable
settings, unique and emblematic
places to make an unforgettable
event.

Porto often hosts and organizes
large-scale international events
and festivals.
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* Tourism as a factor of economic growth
* Destination marketing
* Positioning and Differentiation

* Ensure and improve the attractiveness and

competitiveness of the destination

* Innovative branding strategies to tourism and

hospitality

Tourism as a factor of economic growth

Rise of
sustainable
The tourism industry is currently the fastest growing sector of activity in tourism

the world, and Porto is no exception.

The rise of sustainable tourism helps cities, regions and countries to reach Economic
new levels of development. wrowth
Porto has experienced this in the last few years, being a role model city.
Qualified

employment

Market
 dynamism

' City, Region and
Country
Development

168
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Destination marketing in Porto

Destination Marketing is a fundamental activity to
make the city even more competitive in the market
{internal and external) and to develop a quality
structured tourism product, providing value.

Objectives

Ensure and improve the attractiveness of the destination.

Positioning the destination and associated tourism products
(city breaks, touring, gastronomy & wine, business tourism...)

It isn't just about promotion!
Organize a combination of features / products / services that

can deliver real value to segmented customers in order to
market tourism products according to the tourist motivations.

Destination marketing in Porto

Adds value

L

\a

Resident / .
non-resident Solid
{ tourist
balance

partnerships

Porto
Tourism

Potentiate
new
opportunities
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Destination marketing in Porto

What influences the competitiveness of the destination:

s : Tourist Experiment

+ Heritage, culture, » Airport {routes), * Commercial * Tourist resorts * Tours and * Combination of
diverse train and roads activities, and local activities: memorable
resSQUrces, internet access accommaodation heritage, culture, experiences
events, and other adventure, sport,
gastronomy and services ete ...
wine, etc ...

<+ Activities and experiences drive travel decisions

Differentiation — Promotion Tool

* Unigue and genuine assets:

People | History and Culture | Heritage | Gastronomy and Wine | Events | Welfare | River and Sea | Climate and Light

MArORTO!
P.PORTO
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Creating the Destination Experience Official Branding

“\isit Porto.” is a brand created to
build and grow an appealing
destination. It follows the same visual
and strategic line of “Parto.” brand.
With new consumer rating
mechanisms, the brand represents a
quality assurance seal.

The brand helps to develop new value
propositions for tourists and to
develop new city promotion tools.

The goal is to enhance the
destination through the official
destination brand, which is an asset
for the promeotion of the destination
Porto, valuing the experience of
visitors.

The brand becomes an editorial seal
that promotes a better experience
of the destination and a sense of
sharing among the visitors.

+ Strategic and integrated management &

communication
* Focus on residents, visitors, tourists, investors
« Create conditions for quality tourist experiences

= Always responding to the daily challenges of tourism

development

* Various municipal projects and initiatives — dynamism
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Strategic and integrated management & communication

Management:

Planning
+
Organization
+
Control

Communication:

Clear

+ +

Simple

+

Effective

Tourism Attraction
+

Investment Attraction

PR
Talent Retention

* The rise of sustainable tourism in Porto is due to the combination of these key-factors.

To be successful and a role model, the city builds the strategic and operational foundations to fulfill the vision of the future.

Daily Challenges of Tourism Development

”~
”
”
”

Regualification of
housing and heritage
buildings (cultural,
historical, religious)
Accessibility and mobility
Cultural dynamism
Growing hotel offer
National and

\ International Investment

# Under constructions and

# High real estate pressure

F

-

conditioned streets

Dense Historic Center
Higher prices in higher
pressure zones

s,

Porto City Hall has an active role mitigating risks or problems emerging
from the rise of tourism, always ensuring a positive equilibrium.

) 4
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Strategic positioning — setting up the tourist perception

Gastronomy
& Wine

Historical
ELG]
cultural
identity

Tourist

Offer in Sea, water,
Porto nature,
climate

and light
Diversified
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Engage the community in city discussion
* Promote a sense of community and belonging to the city
+ Ensure that Porto City Hall is an accountable and responsible institution

+ Discuss important issues about the city with the objective of adding value, promoting synergies and

enhancing integrated development, especially for tourism and commerce

Municipal Tourist Tax — creation and application

* This tourist tax* intends to consolidate Porto as an attractive
and sustainable city

* The revenue from this tax is all used to decrease and control
the ecological footprint in the city, and to improve cleaning
and safety conditions on the streets

* This measure is good for both tourists and inhabitants

*Rates: 2€ per overnight stay and per person, up to a maximum total value of 14€
[seven straight nights per person), with some exceptions.
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Great Wine Capitals — global network

* This network of wine regions spans old and new world tastes and
offers an exceptional guide to international wine tourism travel

experiences

* Porto is, of course, a worldwide famous wine destination and one

of the 10 Great Wine Capitals, with an important rale in it

* This role, based on the excellence of cur wine tourism, contributes
to the segmentation, positioning and differentiation of Porto as a

unique destination

Porto. for talent

* A platform for promoting the talent

pool of the city and supporting the
Become a 2 . . -
Portonaut! y attraction and retention of qualified

professionals.

+ Job postings and information for soft
landing in three areas - "Land", "Live"
and "Work".

+ 50+ companies supported
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4. Why we do it

+ Achieve strategic tourism goals for the city
* Purpose - sustainable development and growth

* Addressing the Sustainable Development Goals
* Integrated governance — coordinated efforts

* Vision of the future — new projects ahead to build a

“better tomorrow”

Strategic tourism goals in Porto

Create structured
products of tourist
experiences

Position tourist
products

Implement
destination
promotion strategies

Increase the average
tourist stay in the
region

Increase average
tourist spending in
the region

Create diversified
tourist flows

i ikl

N} Eaa

Reduce seasonality
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Addressing the Sustainable Development Goals (SDGs)

+ The 2030 Agenda for Sustainable Development, adopted by

all United Nations Member States in 2015, provides a shared
blueprint for peace and prosperity for people and the

planet, now and into the future.

* The municipality of Porto has a major concern to guarantee
that all sustainability goals related to the city and all the
stakeholders are achieved by adopting effective policies and

measures, taking the European lead in some areas.

Strategic Sectors for Sustainable Development

Porto and Northern Portugal

SHARED

REAL ESTATE
SERVICES IcT TOURISM

ADVANCED PRODUCTION
SYSTEMS & MATERIALS

MARITIME ECONOMY
& RESOURCES

EMERGY & MOBILITY HEALTH & LIFE CREATIVE
ENVIORNMENTAL INDUSTRIES SCIENCES INDUSTRIES
TECHNOLOGY
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———
Vision of the Future _
T : _ S N\ e
E i T a——

— 3 o —

Rehabilitation of the Bolhdo Market

27 ME

Investment MAIN GOALS

Anchor project for urban regeneration

Buy local & healthy lifestyle promaotion

Heritage protection

Branding as a place of tradition, culture & healthy lifestyle
Experience improvement

Better mobility & accessibility

Energy efficiency & waste management

Better working conditions & employment

Promotion as major tourist attraction

Product variety marketing
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Rehabilitation of Pavilhdo Rosa Mota (Arena)

MAIN GOALS

Multi-functional centre for large events

8ME of investment

Capacity:
Congresses — up to 6100 people
Sport events — up to 6200 peaple
Concerts — up to 8000 people
Trade fairs — area of 2370 m2
New metro stations to be constructed nearby and soft

transport links to the Alfandega congress centre to create
synergy

Grand opening in September 2019
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Porto Innovation District

MAIN GOALS

50,000 talented people in one square kilometre

66,500 daily users {including students, researchers, staff, patients
and hospital visitors| = 31% of Porto’s population

23 education, research & health institutions
32% of all the students in the Northern region of Portugal
53 R&D centres

5000 researchers

Slaughter House conversion / Matadouro

SE1 1Y 11 o
== i AT
i T,
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South Korea as an outbound market

+ South Korea is an emerging source market of tourists to Portugal

In 2018 the market accounted for 165,000 guests (+ 11.0%),
250,000 overnight stays (+ 13.2%) and € 19.7 million in tourist
revenues (+ 10.7%)

-

South Korea ranks 19th in global foreign demand for Portugal with
a 1.1% share (Source: INE}

* Market average annual growth forecasts by 2021 for Portugal:
» +3.2% in South Korean tourist demand
» +3.1% in tourist expenses
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Transforming tourism for Localhood and sustainable life
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Maria Youngsin LIM (Co representative, Imagine peace)
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Maria Youngsin Lim started her activities in civil societies in 1994. For anti-war and
peace campaigns in Iraq in 2003, she kicked off her long journey of peace, leaving for
Baghdad, which was at the brink of war. Since 2003, under the theme of traveling
across borders and meeting people beyond boundaries, she has worked on peace
activities and peace library projects in every corner of the conflict regions ranging from
Palestine to Mindanao, Aceh and Tibet. Furthermore, in the hope that travel can change
the world, Maria Youngsin Lim founded Imagine Peace in 2006. Since then she has
opened the possibilities of new travel through her first fair travel guidebook published in
2009 and fair travel festivals with new travelers who are creating a map of the world
with keywords of value and alternatives. Since starting research on over-tourism sites,
including Berlin, Venice, and Barcelona in 2015, she has engaged in the network for the
sustainable development goals (SDGs) in tourism and participated in experiments and
practices for a transformation towards sustainable tourism. As a member of the
Organizing Committee for Seoul International Fair & Sustainable Tourism Forum hosted
by the Seoul Metropolitan City Government since 2016, Maria Youngsin Lim has been
looking for the alternative of sustainable tourism centered on the publicness of tourism
and the citizens' lives in the process of the public and private governance.
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.~ Sri MUJIYATI (ViaVia Jogja 22Iz})
| Sri MUJIYATI (Director, ViaVia Jogja)
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| Graduated from Master Program of Gajah Mada University majoring Tourism Studies. |
have worked in tourism since 2003 and now it's been 16 years of experiences in
practicing and involve some projects related to Tourism and hospitality. ViaVia Jogja is
well growing tourism business where | grow with. My main responsibilities are
developing and organizing tours and courses in the spirit of sustainable
tourism. Involve in social and cultural projects by preparing and staging the project.
Build network and relation to the local government, community and stake holders.
Organize yearly training for freelance guides on intercultural communication and guiding
skills. Coordinator for interdepartmental meeting. This last two years | broaden my
insights and expanding knowledge through become an assessors under The Indonesian
Professional Certification Authority. | am also an active committee for ASITA (Association
of The Indonesian Tours and Travel Agencies, Province of Yogyakarta.
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AEE (FSETA CHEOIAL
Doohwan KO (CEO, FAIR TRAVEL KOREA)

AEEh2 1984 ot=OflA EHOILE SFCHSIWOIM FAStAL, SRStUN SSHYMAE HEUS
LICE. 2009 SEOA AISA7|Y (F)SHTME s, MS0IM M2z W27t 855 0[0f
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= YR THNE SHON ESS 0|07t UELICE

Ko Doo Hwan, born in Republic of Korea 1984, has a bechelar degree in Economics
from Kongju University, and Masters degree in Public Administration from Mokwon
University. Being in love with fair travel his whole life, He established social enterprise,
"FAIR TRAVEL KOREA" in Seoul 2009. He has participated in the working group for
legislation of "Daejeon Fair Travel Municipal ordinances’. Now, the legislation movement
spreads to other 5 local districts.

FAIR TRAVEL KOREA(FTK) has developed a sustainable way of traveling which is helping
to solve global issues. In Korea, the activities are focused on job creation and
revitalization of the local economy. In abroad, FTK is dealing with the International
Development Cooperation project to support children in poverty.
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Andy RUTHERFORD (Fresh Eyes-People to People Travel CH#)
Andy RUTHERFORD (Director, Fresh Eyes-People to People
Travel)
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Andy was the Head of International Partnerships of the UK based development and
policy agency One World Action. He has worked with community based and peoples
organisations in Asia, Africa and Central America over the last 30 years. Building on his
degree in Development Studies, his career evolved from being a member of a joint
UK-India research programme on the social and economic effects of the Green
Revolution to working with grassroots and women's organisations across Asia, Africa and
Latin America. He worked first with organisations in India and then with two UK based
organisations, War on Want (1985-1990) and One World Action (1990 to 2011).
Currently Andy is establishing what is said to be the UK's first not-for-profit tour
company, Fresh Eyes - People to People Travel.

This is encouraging thoughtful, socially responsible travel and linking solidarity and travel
together. He was part of the network of organisations that developed the Transforming
Tourism Agenda (http://www.transforming-tourism.org/). Since 1996 he has been a core
member of the International Organising Committee of the Asia Europe People's Forum
(AEPF). He was a co-organiser of AEPF3 in Seoul in 2000.
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Olgts (BFAAML| CHEOIAL
Han Ho LEE (CEO, Juice Comefunny Inc.)
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Lee Han-ho is President of Juice Comefunny Inc., a company specialized in cultural
urban regeneration on the basis of local culture and new travel.As a local culture
planner and a partner, he has been active in consulting, planning and operating projects
for public culture, tourism and urban regeneration of government ministries and local
governments.

* Planning and operation of Namsangol Hanok Village & Namsan Gukakdangin in Seoul
Metropolitan City (February 2017-Present)

» Director of Themed City Tour Bus in Gwangju Metropolitan City (Story of 100 Years
of Gwangju) (July 2018-Present)

» Director of (1930 Salon de Yangnim), a multicultural festival based on local
communities (March 2016-Present)

» Director for 2019 Autumn Art Travel Week in Gwangju Metropolitan City by Korea
Tourism Organization (KTO) (July 2019-Present)

* Consultant of Cultural Urban Regeneration Group, Ministry of Culture, Sports and
Tourism(MCST), Republic of Korea (May 2018-Present)

* Direct managing of Yangnim Travel Lounge (#166-8,Yangnim-dong Nam -gu,
Gwangju Metropolitan City) (January 2018-Present)

* General director of 2018 International Conference on Cultural & Local Regeneration by
Ministry of Culture, Sports and Tourism (MCST), Republic of Korea (August
2018-October 2018)

» Senior researcher for establishing the master plan for cultural events of the 18th FINA
World Championships Gwangju 2019 (May 2018-August 2019)
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General director for 2019 Travel Week by Ministry of Culture, Sports and Tourism
(MCST), Republic of Korea (April 2017-February 2018)

Planning & operation of Seoul Bamdokkaebi Night Market (August 2015-December
2016)

Planning & operation of Travel Lounge at Asia Culture Center (ACC) (October
2016-February 2017)

Founder & president of Juice Comefunny Inc. (July 2006-Present)

Co - founder & planning director of {given zone QX) (November 2003-June 2007)
Majored in public relations and mass communication & journalism at Chung-Ang
University (February 1998-February 2006)
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Jde (GStety AYus | ZR2HES [HH)
Ransoo JEONG (Adjunct Professor, Hanyang University /
Representative Consultant, Project Soo)
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Mr. Ransoo Jeong, a representative of (Project Soo) where conducts study on alternative
tourism, is currently an adjunct professor in Dept. of Tourism in Hanyang University. He
majored the tourism and received his Master's degree in the tourism from Hanyang
University. He has planned tour program and offered consulting service in Mt. Geumgang
Tour Project Dept. in Hyundai Department Store, Korea Tourism Information Center and
TDI(Tourism Development Institute) etc. Also, he has delivered lectures regarding the
travel and tourism in the universities, Korea Banking Institute and Officials Training
Institute over the country. He published (Fair Travel), (Travel & Look for hope) and
(Culture Tourism) and wrote a thesis titled (The Critical Remodeling Leisure Constraints).
He has carried out his study on fair travel, peaceful tourism and long-stay tourism.
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Transforming tourism for Localhood and sustainable life

Speaker
Sri MUJIYATI

ViaVia Jogja 2QI}
Director, ViaVia Jogja
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TRANSFORMING TOURISM FOR
LOCALHOOD AND SUSTAINABLE LIFE

Map of Indonesia
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TOURISM IN INDONESIA

| Positive
** Employment / Job opportunity
+#+ Economic improvement
** Cross-cultural understanding
+* Raising environmental awareness

+* Cultural and natural preservation

Tourism in Jogja and Bali

Negative
% Economic leakage

% Cultural suppression

o2

+ Excessive exploitation of nature

7
0‘0

Pollution (land, air, water, noise)

o

+ Child exploitation
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( Map onogyakarta) Q
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What ViaVia Does

* Create tours based on local involvement

Offers more alternative tours

Strengthen human capitals

L]

Positive discrimination for women

Respect all multibackground staff

PENTAHELIX COLLABORATION SCHEME
INDONESIA TOURISM DEVELOPMENT

—
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“Indonesia tourism development becomes the responsibility of all elements,
especially the government, academics, business sector, media and the community.”

wenderful ™
mndoriesta
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PENTAHELIX MODEL

BUSINESS AS A LOCOMOTIVE
TOURISMTRANSFORMATION

Academics
(Conceiver)

* Standardization
* Certification

Media
(Catalysator)

Business(Enabler)
* Improve Health &

Hygiene
* Brand Awareness * [mprove ICT
* Brand Image Pentahelix Infrastructure

Shift to Digital Erg
Model e

Government W'  Community
(Regulater) = ' (Accelerator)
* Tourism o
Infrastructure = Accelerate Digital F I
incantiee ror Lifestyle: & ‘
Investor : —

* Free Visa

wond el ey
mndonesia 4
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Wrap-up Session (Fair & Sustainable Tourism)

& MY (88 &3)

2t / Moderator

0| / Hoon LEE
SHYTHetW w4, Shmatdsts| £4 B3 /
Professor, Hanyang University, Senior Vice President, Korean Society of Tourism

o / Panels

AHLA / Maria Youngsin LIM

o|ojRIm|A CHE / Co representative, Imagine peace

gHH4~/ Beom Soo HAN

A7|tisty W, MEREUASHOS| Y /

Professor, Kyonggi University, Chairman, Seoul City Tourism Industry Committee
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0|2 (SHYThStw uw= / Skt =4 23Y)
Hoon LEE (Professor, Hanyang University / Senior Vice
President, Korean Society of Tourism)

SloiTiatn BEss a4

Slitfatn BEKiTA A% 7 BUALY (KO SHA)
- SEESS SARSE (2019.1-3)

- M2l BEEY 2909 (2005.2-34)

|
At (2018.4-3A)
o QuR SrUESIIM wFEYSH TF (f1#¥¥) (2018.5-2018.7)

Professor, School of Tourism, HYU

Director of Tourism Research Institute, HYU

Director, Graduate School of International Tourism

Chief Editor, Journal of Tourism Studies, Korea

» Senior Vice President, Korean Society of Tourism (2019-Present)

* A Policy Consultant on Tourism, Seoul Metropolitan Government (2005-Present)
* A Member of Board of Directors, Seoul Tourism Organization (2018-Present)
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A (O|ofRImA SSUHE)
Maria Youngsin LIM (Co representative, Imagine peace)
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Maria Youngsin Lim started her activities in civil societies in 1994. For anti-war and
peace campaigns in Irag in 2003, she kicked off her long journey of peace, leaving for
Baghdad, which was at the brink of war. Since 2003, under the theme of traveling
across borders and meeting people beyond boundaries, she has worked on peace
activities and peace library projects in every corner of the conflict regions ranging from
Palestine to Mindanao, Aceh and Tibet. Furthermore, in the hope that travel can change
the world, Maria Youngsin Lim founded Imagine Peace in 2006. Since then she has
opened the possibilities of new travel through her first fair travel guidebook published in
2009 and fair travel festivals with new travelers who are creating a map of the world
with keywords of value and alternatives. Since starting research on over-tourism sites,
including Berlin, Venice, and Barcelona in 2015, she has engaged in the network for the
sustainable development goals (SDGs) in tourism and participated in experiments and
practices for a transformation towards sustainable tourism. As a member of the
Organizing Committee for Seoul International Fair & Sustainable Tourism Forum hosted
by the Seoul Metropolitan City Government since 2016, Maria Youngsin Lim has been
looking for the alternative of sustainable tourism centered on the publicness of tourism
and the citizens' lives in the process of the public and private governance.
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eHi (F7I|tete W [ MSAHELARAAUS] 2[HE)
Beom Soo HAN (Professor, Kyonggi University / Chairman,
Seoul City Tourism Industry Committee)
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Professor Han Beom-Soo was the chairperson of the Planning Committee of the 7th
UNWTO Global Summit on Urban Tourism. He was the dean of the College of Tourism
& Culture at Kyonggi University in South Korea. Professor Han was also the 20th
President of the Tourism Sciences Society of Korea(TOSOK). He has served as the lead
tourism policy advisor for development projects in Seoul as well as for central and local
governments. When Professor Han headlined the 2015 Declaration on Reforming Tourism
Policy, his central message - "Seoul Tourists will be happy if the citizens of Seoul are
happy" - became the leading philosophy behind Seoul's tourism policies. Professor Han
also contributed to the establishment of the Seoul Tourism Organization (STO) as
chairperson of the preparatory committee. In order to successfully combine the unique
cultural heritage of Seoul's past and the innovative modernization of Seoul's present,
Professor Han became deeply involved with sustainable tourism and urban regeneration
projects. He also currently leads as Division Chairperson of the Seoul City Sustainable
Development Committee.
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